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Prompt Statements with 
ELLIOTT-FISHER SYSTEMS 


A prompt, clear, accurate (Elliott-Fisher Machine) state- 
ment says: Pay! It gets action without friction for the 
Credit Manager. 


Every statement is mailed the morning of the First in 
Elliott-Fisher equipped offices. There are no trial-balance 
delays; your whole accounting system is ‘‘On Time’’—with 
prompt payments expected and received. 


Salient Points for Credit Men 


Elliott-Fisher Machines write customer’s 
statement, post, balance ledger, and make 
proof-sheet in one operation. 


You know the status of every account at a glance, 
you anticipate its limit, you get an Analyzed Past Due 
Balance with the last -posting and all with speed, Cor- 
rectness, convenience. 


An Elliott-Fisher means a better record—in the office 
and out—for Credit Manager of a Department Store, 
Wholesale House, or Manufacturer. 


Elliott-Fisher Machines protect from every angle, are 
for every industry, and fit every type of system. You can 
get any number of carbons always in perfect register. 


The Flat Writing Surface Does It 


You can apply the Efficiency of Elliott-Fisher Systems 
as part of your Sales Promotion Plans—we will tell you how. 
Write for whole Elliott-Fisher story on saving and serving. 


ELLIOTT-FISHER COMPANY 
Harrisburg, Pa. Branches in a Hundred Principal Cities 


lliott-Fisher Machines 
ACCOUNTING—BOOKKEEPING 
—~BILLING—RECORDING 
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HATS OFF TO BLOOMINGTON! 


THE BEST CATCH IN MANY A DAY 


Mr. A. J. Kruse, July 2nd, 1919. 
Retail Credit Men’s National Association, 
613 Locust Street, St. Louis, Mo. 

Dear Sir: I am enclosing herewith a record of Earl Barnes, who was committed to the Illinois 
State Penitentiary at Joliet, Illinois, by Judge Welty, of the McLean County Circuit Court, for a 
term of from one to ten years. 

Barnes entered a plea of guilty to the indictment charging him with confidence game. 

I want to thank you especially for the co-operation which resulted in getting this man’s record, 
and, no doubt, you will feel as I do, that his successful career as a check passer has been halted for 
the time being. Yours very truly, 

RALPH SPAFFORD, 
Sheriff McLean County, Bloomington, III. 


RECORD OF EARL BARNES—FORGER AND SWINDLER 


Compiled by Ralph Spafford, Sheriff McLean County, Illinois, based upon information received 
from W. E. Watson, Superintendent Pinkerton’s National Detective Agency, Chicago Branch; 
A. J. Kruse, Assistant Secretary Retail Credit Men’s National Association; Detective Division 
Chicago Police Department and miscellaneous sources: 

EARL BARNES, Alias: 


Allen, W. H. Duncan, H.W. Johnson, W.H. Bennett, E.W. Holmes,C.S. Taylor, L. H. 
Baker, R. F. Folkerson, H.P. Miller, W.H. Bennett,H.F. Holmes,C.W. Taylor, W. H. 
Baldwin, W. H. French,W.H. Parry, W.H. Davis, E. M. Holmes, H.J. Taylor, H. J. 
Barnes, E. W. Hadlee, C. J. Steward, W.H. Davis,E.W. Howard, W.H. Thomas, H. J. 


Barnes, Henry E. Hadley, C. J. Steward,S.H. Dennison, H.R. Howard, W. T. 
BARNES has operated in the following cities: 


Springfield, Mass. Kansas City, Mo. Milwaukee, Wis. 
Holyoke, Mass. St. Louis, Mo. St. Paul, Minn. 
Worcester, Mass. Omaha, Neb. Buffalo, N. Y. 
Nantasket, Mass. Lincoln, Neb. Loveland, Ohio. 
Boston, Mass. Topeka, Kans. Chicago, Ill. 
Toronto, Canada Sioux City, Iowa Evanston, III. 
Salt Lake City, Utah Des Moines, lowa Springfield, Ill. 
Denver, Colo. Davenport, Iowa Rockford, Ill. 


Bloomington, IIl. 

1909. Earl Barnes—Arrested, Toronto, Ontario, for defrauding the King Edward Hotel; was 
released after paying bill. 

March 17, 1910. Earl Barnes—Arrested, Kansas City, Mo., charged with house prowling; 
fined $25.00 and costs.—Judge Kyle. 

April 6th, 1912. As C. J. Hadley—Arrested, Denver, Colo.; bogus checks, forgery; sentenced 
April 27th, 1912, to Beuna Vista, Colo. Reform. Confidence game and issuing fictitious checks 
passed on Denver Merchants. Received at reformatory May 12, 1912; Paroled August 13, 1913. 
C. J. Hadley, No. 3101. 

June 8th, 1912. Earl Barnes, wanted at Loveland, Ohio. Forgery. 

May 18th, 1914. Man giving the name of Herbert T. Andrews was sentenced on this date to a 
term of fourteen months in the House of Correction at Deer Island, Mass. He was convicted on 
seventeen of forty-three counts of uttering forged checks. On June 12, 1914, Andrews was released, 
after Earl Barnes had been placed under arrest, Barnes having confessed that he and not Andrews, 
was the person responsible for the issuing of the checks for which Andrews had been convicted. On 
account of this confession Barnes received but a three-month’s sentence in the House of Correction 
for the checks which he had cashed. 

June 12th, 1914. Earl Barnes—Arrested, Nantasket, Mass. Admitted having forged a series 
of checks, ranging from $5.00 to $20.00, the checks having been cashed at hotels and department 
stores in Boston. He was tried in Boston, and on June 19, 1914, plead guilty to three charges of 
forgery and sentenced to a term of eighteen months in the House of Correction at Boston, Mass. 

March 30th, 1917. Earl Barnes—Evanston, Ill. Arrested; held to Grand Jury. 

June 19th, 1917. As Walter H. Miller, No. 70764, Chicago, Ill.; sentenced to six mouths, 
House of Correction. Confidence game—petit larceny. Confidence game, one charge stricken off as 
Earl Barnes. : 

1917. As W. H. Johnson, H. J. Thomas, H. J. Taylor. Wanted at Rockford, IIl., for passing 
six checks. Warrants issued. 

October 9th, 1918. As H. J. Thomas—Wanted, Springfield, Mass. Passing bogus checks, 

20.00, Haynes & Co. 

October 11th, 1918. As W. H. Johnson—Wanted, Springfield, Mass.; passing bogus check, 

$20.00, Morse & Haynes Shoe Company. 
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Jan. 9th, 1919. H.J. Thomas—Wanted, Topeka, Kans; $20.00 fraudulent check. The 
Pelletier Stores Company. 

Jan. 16th, 1919. As H. J. Taylor, W. H. Johnson—Wanted, Lincoln, Neb. Check, $20.00, 
Sardeson-Hovland Co.; check, $20.00, Rudge & Guenzel Co. Complaints filed; warrants issued. 

Jan. 24th, 1919. As W. H. Johnson—Wanted, Sioux City, Iowa. Passing fraudulent checks; 
the Pelletier Company and others 

Feb. 4th, 1919.. As H. J. Taylor—Fraudulent check, $20.00, Central National Bank, Topeka, 
Kans. Warrant issued. 

Feb. 19th, 1919. As W. H. Johnson—Wanted, Des Moines, Iowa; passing bogus checks, $20.00 
each, Wilkins Brothers Company, Chase Bros., Harris Emery & Co. 

Feb. 21st, 1919. As H. J.s,Thomas—Wanted, St. Louis, Mo., $20.00 fraudulent check passed 
B. Nugent & Bro. 

Feb. 27th, 1919. As W. H. Johnson—Wanted, St. Paul, Minn. Forgery; warrants issued; 
Police Department. 

March 20th, 1919. As H. J. Taylor—Wanted at Milwaukee—Forgery and uttering. Warrant 
on file. 

April 5th, 1919. As W. H. Johnson—Wanted at Rockford, IIl., for passing two fraudulent 
checks; warrants issued. 

April 28th, 1919. As H. J. Taylor, H. J. Thomas, W. H. Johnson, wanted, Omaha, Neb., 
Police Department. Fraudulent checks. 

May 6th, 1919. As,H. J. Taylor, W. H. Johnson, H. J. Thomas, arrested by Sheriff’s Depart- 
ment, Bloomington, IIl., after passing five checks, $20.00 each, C. W. Klemm, A. Livingston & Sons, 
G. H. Read & Bro., Evans Bros., Chas. L. Utesch. Indicted by Grand Jury, five counts, confidence 
game, passing fictitious paper and forgery., Sentenced to Illinois State Penitentiary, June 25th, 1919; 
one to ten years. 














Earl Barnes, alias Harry J. Taylor, W. H. Johnson, H. J. Thomas; age 33, eyes blue, weight 145 
hair brown, complexion sallow. Bertillon: 77.0; 71.0; 94.8; 20.3; 15.8; 12.5; 6.0; 25.9; 11.5; 46.2. 

Taylor was arrested in Bloomington, Ill., May 6th, 1919, after passing checks upon five Blooming- 
ton merchants. Taylor worked after banking hours, would represent himself to be a resident of the 
city, that his wife was a patron of that particular store and had asked him to get a check cashed there. 
He was very well dressed, a gentleman in appearance and manner, a quiet talker and seems to be a 
man of intelligence. His checks were all drawn exactly alike except the signature—three were signed 
W. H. Johnson, two H. J. Thomas and one H. J. Taylor. 
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Please communicate any information to Ralph Spafford, Sheriff McLean County, Bloomington, Ill. 
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CONVENTION HEADQUARTERS 


SAINT PAUL HOTEL 


Hotel rates at Convention Headquarters are as follows: 


Room with Shower Bath—single occupant - - - - - - $2.25 

Room with Tub Bath—single occupant - - - - Hm 3.50, 4. 00 
Room with Tub Bath—two occupants - - - $4.00, 5.00, 6.00 
Room with Tub Bath and Twin Beds - - - - - - = 6.00 
Suites—Room with Tub Bath and Sitting Room—1 or2 persons, 10.00 
Merchandise Exhibit Room with Tub Bath - - - $3.50, 4.00, 4.50 


A committee is trying to make arrangements for free transportation from Union Station to Con- 
vention Headquarters. Delegations will be furnished tickets. Details will be published later. 
For information, write 
HOTEL COMMITTEE, 
Retail Credit Men’s National Association, 
Gilfillan Block, 
St. Paul, Minn. 


HOSPITALITY AND GOODFELLOWSHIP 
Mr. A. J. Kruse, 


631 Locust Street, St. Louis, Mo. 
My dear Mr. Kruse: 

At a recent meeting of the St. Paul Association it was unanimously decided to extend a very 
cordial invitation to the visiting delegates to make themselves at home in the various credit depart- 
ments of our members while in the city during this convention. I am speaking for our membership 
when I say that they will be cordially received wherever they may choose to visit. This comes 
equally from the largest department stores and the small concerns. 

Every member of the Association will be only too glad to spend their time in making the visiting 
delegates at home. Yours very truly, 

H. JANSEN, 
Retail Credit Men’s Ass’n of St. Paul. 





AUTOMOBILE AND TURNPIKE TO ST. PAUL, MINN. 


Why not come in the Family car? 


All roads lead to St. Paul. There are no better roads anywhere—Wisconsin— 
lowa— Nebraska— No. Dakota—So. Dakota—Illinois— Missouri—for Fords or 
Hudson Super-Six’s. 


All within easy distance; why not come in the car? 














Convention Hall, St. Paul 
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States 
Alabama_. 


Arkansas__- 
California 


Canada__- 
Colorado-_ 
Connecticu 
District of 
Florida __ 
Georgia___. 
Idaho___ 


Illinois____ 
Indiana__ 
lowa____ 


Kansas__ 
Kentucky _. 
Louisiana __ 


Maryland_. 
Massachuse 


Michigan _ 


Minnesota_ 


Mississippi - 


Missouri _ 
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MEMBERSHIP GAIN STILL GOING STRONG 


Big Surprise Expected in August ~ateibials ene August 10, 1919, at 6 P. M. 


THE LEADERS—E. A. Howell leads the iii but McMullen, of Oklahoma, is close up 
—D. L. Whittle of Dallas, Texas, still heads the States—Pittsburgh showing the way to 
the Associations. 


~) 





MEMBERSHIP TROPHIES 
To the Division, also the State Chairman reporting largest number of new members; 
To the Affiliated Association reporting the largest number of new members; 
and 
To All Individual Workers reporting ten or more new members the Gold Lapel Button 
of the National Association. 


DIVISIONS 


New Paid 
Me _ rs 
Feb. 1919 Chairman 
WESTERN STATES-_------- 350 . A. Howell, Asst. Ret. Credit Men, Denver. 


SOUTHWESTERN STATES-- 
CENTRAL STATES---- 
SOUTHERN STaTeEs_--_- 
EASTERN STATES--- : 
NORTHEASTERN STATE3-- 
NORTHERN STATES-- - - --_- 
NORTHWESTERN STATES------ 


A: D. McMuilen, City Retailers, Oklahoma City. 
__R. Adams, c/o Wm. Taylor & Sons, Cleveland. 
-D. C. Gaut, c/o Bry-Block Merc. Co., Me - a 
A. L. Zaduk, c/o Hy. Bendel Co., New York 
_-H. W. Hate h, c/o Gilchrist Co., Boston. 
.B. W. Prusiner, c/o Davidson Bros , Sioux City. 
.F. P. Mockley, c/o Hill Bros. Shoe Co., Spokane, Wa h. 





New Paid Members since August 23, 1918 


States Cities Totals | States Cities Totals 
Alabama.......-- RR 4 Montana_--_____- aa 1 
Montgomery --- 31 35 Miles City... 1 2 
ee woven, Bey Eeesana 2 2 Nebraska__- Columbus-.------ 1 
“alif, “Sees = 8 80s ee a Fremont 1 
— oa hae eS Grand Island_----- 1 
Sacramento-_- 2 Hastings ____- os 
San Francisco-_-_-- » Lincoln ._.. ae , 
Santa Barbara________ 1 33 Omaha-- 22 19 
Canada_--_-_-_- . Montreal-Quebec 1 1 New Jersey _ _.. Newark.. a 1 1 
Colorado. ___-_- Pueblo ___---- 20 New York__- --- Buffalo..__ 2 
a EEE 86 106 pte York. a 
Connecticut... .- New Haven-___. 2 2 oer ae gy 6 3 72 
District of € Sotaale a.... Washington _------ 16 16 | North Carolina__- 1 
Florida................ Jacksonville.....- 6 6 Wilmington -____ 1 2 
Georgia___--- . Atjanta...... 7 7 North Dakota---- . North Forks_ - 1 1 
Idaho___ — Lewistown_-_- 1 1 ea Akron..... . 14 
Illinois...._...._._._._. Chicago-- 33 Cincinnati - - 48 
Rockford... 1 Cleveland_--_-_- 15 
Hollywood _--__- 1 Columbus--__---- 19 
Springfield - 1 36 Devise eeonne - : 
Indiana... __ _ ae 1 =... % 99 
Indianapolis ‘eeen 51 52 tage aeeses 
—s M - Oklahoma.-_-_._-. » Pisiebaeans .e 
owa..__ . Des Moines--- 5 Muskogee ae 
Clinton. ---- an Oklahoma City--_- 2 
Sioux City -_- 24 31 Shawnee.____ he 
Kansas__ ie 6 Citta 27 27 . ee Se 44 
Kentucky_____- ..- Louisville... 51 51 Pennsylvania__-_--- - Bethlehem--- a = 
Louisiana... , aes . Harrisburg ———e 
—_— sisi, ———-- 3 = Pitteburgh.---.....- 118 120 
Shreveport_-__-- . 12 41 Tennessee.............. Chattanooga ........ 2 
Maryland____- ; ee 3 3 + seme = City.-..-..-- m. 
on Memphis.__......... 96 
Massachusetts... . a * Nashville ---- 22-2222 2 128 
New Bedford_____- 1 Texas - -- -- Austin ............- 51 
Northampton. -_- 4 Beaumont-. - 13 
Springfield_____ 9 Dallas...--- - 12 
Worcester. ....-- 98 146 _.- : 
Michigan _ . Battle Creek_- 26 Fort Worth tne 
Detroit—_-- 9 Galveston____________ 24 
Grand Rapids 25 60 Houston....._____-_- 21 
Minnesota _ - Duluth..... 2 Quaneh...........-.. 3 
Mankato-- 1 San Antonio___..._- 38 
Minneapolis-_---_-- 45 eee od 
St. Paul 45 94 | Wichita Falls......... 1 232 
Mississippi ____ ——— sane 10 Utah ___- — SS 1 1 
: Meridian _- $ 14 Virginia........- .. Lynchburg-.--- = 4 
Missouri____ . Kansas City......-- 46 . Richmond. ‘ . 2 6 
re _ - 57 Wisconsin----- vet SD ccccnceane Oe 
. Joseph ; 8 Two Rivers_- oan 16 
St (aaa 22 133 Wyoming--- . Cheyenne... —— 11 
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GROWING DEMAND FOR CENTRAL 
AGENCY IN EVERY CITY 


By S. E. Blandford, President 


ITH the organization of local Associations of Retail Credit Men in most of 
Vf the large cities and trade centers throughout the country and affiliation 
with the National Association, the spirit of real co-operation in Credit 
matters, so much desired and needed, is becoming more and more apparent. The 
monthly meetings and weekly noonday luncheon meetings have been most helpful 
in bringing the local credit men together for the exchange of thought and infor- 
mation, but these meetings have only intensified the idea of establishing a uniform 
working system of exchange of ledger information which should become a part 
of the routine of every well-organized Credit Department. 


The Credit Men and Merchants cannot possibly over-estimate the value of the 
prompt exchange of information which keeps the Credit Department informed as 
to the activities of the buying public. This immediately suggests the vital need 
of a central bureau or agency in every trade center, and any division in the oper- 
ation of this plan upsets the whole theory of co-operative methods. In many of 
the larger cities before the advent of credit men’s associations, there were perhaps 
two or three or more agencies attempting to do the same work, and in some in- 
stances combined the reporting and collection service, depending on the collection 
department for the accumulation of derogatory information. 


The demands of modern conditions have brought about a consolidation of ex- 
isting agencies it! many cities, in some instances under private ownership, working 
in close connection with the Credit Men and Merchants; in other instances merchant 
owned bureaus have been created sometimes absorbing the existing agencies, and 
in others, permitting independent action. Unfortunately, it has not been possible 
in every instance to arrive at a perfect understanding, and the motive behind 
the local and national associations of credit men has not been fully appreciated. 


Prior to the Annual Convention of the Retail Credit Men’s National Associ- 
ation and the National Association of Mercantile Agencies, held in Boston, August, 
1918, a committee was appointed from both organizations for the purpose of 
establishing a better understanding, and the ends to be attained by a closer associ- 
ation of the two organizations. This was a step in the right direction, and suggests 
the possibility of further effort in the same direction. In some instances, better 
results are being obtained by agencies operating under private ownership, and vice 
versa, and the question of ownership is not important, if all the merchants 
who make its existence possible are permitted in some degree to control its oper- 
ation. One thing seems very certain, that as soon as the retail merchants of any 
section of the country realize the danger of having their credit information divided, 
the establishment of one central bureau in every trade center, linked up with the 
National Association, will immediately follow. 


I have had some correspondence with Mr. J. E. R. Chilton, President of the 

N. A. M. A. on this subject, and we agreed that in cities where there are conflicting 

interests detrimental to all concerned, these separate and conflicting interests 

should have representation at both Conventions to be held in St. Paul in August, 

where opportunity may be afforded for intimate discussion of existing conditions, 

and which should and may result in a solution of the difficulties involved. The 

watchword of the times is for a closer association of men and ideals everywhere, and 

as business men and American citizens, we should not miss any opportunity which 
affords such a high privilege. 

SIDNEY E. BLANDFORD, President 
Retail Credit Men’s National Association. 
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CONVENTION DATA 


FOR 
LOCAL ASSOCIATIONS 





DELEGATIONS TO ST. PAUL 


New York, 25; St. Louis, 20; Lincoln, 12; Memphis, 10; Boston, Pittsburgh, Cleveland 
New Orleans, Dallas, Los Angeles, Milwaukee, Chicago, and many others, are alive and 
interested in their delegation to the Convention. 


PROXY FORMS 


The following will be recognized as proper forms for Association Proxies or Individual Proxies. 
All proxy forms, to be legal and acceptable to the Credential Committee, must have a revenue stamp 
attached. 

See Constitution and By-Laws as to representation, page 28, article 6, this issue. 





RETAIL CREDIT MEN’S NATIONAL ASSOCIATION 
Seventh Annual Convention 


CI I a a a ra A ale a a 
has been regularly elected a delegate to represent the Associated Retail Credit Men 
of... and is entitled to cast ~........:............... votes at the Annual 
Convention of the Retail. Credit Men’s National Association, to be held in St. Paul, Minn., 
August 19-20-21-22, 1919. 


ER Me Ne he AE ee re re Signed 
Secretary. President. 
This is to certify that... 
has been designated to act as ; alternate for. 
a regularly appointed delegate. 
Secretary. 7 President 


Signature of delegate or alternate who is to cast above votes. 


*Here insert the number of votes to be cast by YOU, as a delegate from your local asso- 
ciation. Read carefully extract from Constitution. 








INDIVIDUAL FORM 


Individual members not present shall be entitled to vote by proxy; provided, however, that 
the HOLDER AND GIVER OF THE PROXY SHALL BE RESIDENTS OF THE 
SAME OR ADJOINING STATE. 


PROXY 


KNOW ALL MEN BY THESE PRESENTS, that I do hereby constitute and appoint 
; ..as my attorney and agent for me and in 
my name, place and stead to vote as my proxy at the Annual Convention of the Retail 
Credit Men’s National Association, to be held in St. Paul, Minn., on the 19-20-21-22 day 
of August, 1919. 


IN WITNESS WHEREOF, I have hereunto set my hand and seal this day 
of ; : ..., one thousand nine hundred and nineteen. 
Sealed and delivered in the presence of 
Witness: Name 
Firm 


City... 
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ASSOCIATION ITEMS 


WORCESTER, MASS. 


Worcester was one of the first cities visited by 
Mr. L. S. Crowder, Executive Secretary of the 
National Association, and Mr. Sidney E. Bland- 
ford, the new National President. The occasion 
of their visit last fall marked a new epoch for the 
local Association, and served to bring your organi- 
zation to the attention of credit men throughout 
the country. Worcester was one of the first 
cities to be designated as a division of the Na- 
tional Association. 

The semi-monthly luncheon plan has worked 
out so successfully that it is necessary to only 
mention it in this report. The faithful and con- 
sistently effective work of the team captains and 
the various luncheon committees, together with 
the enthusiastic interest of the members, has 
brought out a condition of wholesome good will! 
and co-operation among the credit men that ap- 
proaches perfection. 

The ‘‘Pay Your Bills’’ campaign is rapidly 
taking form and will be started just as soon as the 
funds are available. It is the policy of the Gen- 
eral Committee and the Finance Committee that 
no contract for advertising should be signed until 
the money necessary for the campaign is avail- 
able. The spontaneous response of so many of 
the members to the first appeal was most en- 
couraging. 





NEW YORK 
On to St. Paul! 


Don’t forget the National Convention. 
Date—August 19th to 22nd, inclusive. 
Place—St. Paul, Minn. 

Plan— Make your arrangements to join a regu- 
lar bunch—you will never regret it. Could you 
be in better company than with Price, Taylor, 
Zaduk, Waterford, Connolly, Cuddy, 
Friend, Thompson? 


Pease, 


So that the boys will not go astray, we will be 
under the watchful eyes of Mrs. Waterford, Mrs. 
Connolly, Mrs. Friend and Mrs. Cuddy—what 
more could you wish for? 





NEW YORK 


Secretary Connolly, Credit Manager of Crich- 
ton Bros., is Chairman of the Convention Com- 
mittee of the New York Association, and reports 
great interest being shown anda delegation of 
twenty-five to St. Paul. 


TULSA DOES NOT ALLOW SLOW 
PAYS TO REST 





NOTICE TO ALL CREDIT USERS 
PROMPT PAYMENT OF ACCOUNTS 


assures you of a good credit reputation 
atalltimes. Credit is a matter of con- 
venience rather than of financial ac- 
commodation, and all Retail Mer- 
chants demand the payment of charge 
accounts not later than the 10th of the 
month following date of purchase. 
The greatest asset a man can lose is 
his good credit reputation. He can 
make more money in a short time, but 
it takes years to live down a bad credit 
record. 
RETAIL MERCHANTS ASSOCIATION 
and 
ASSOCIATED RETAIL CREDIT MEN 
Of Tulsa, Oklahoma 











The Tulsa Association believes in the policy 
of giving no rest to the slow-pays and dead beats, 
The above is the last ultimatum sent out to their 
customers by the Tulsa Credit Men, who are all 
strong for the statement inserts, as they believe 
the plan has been a big factor in stimulating col- 
lections during the months just passed. 

Each three months the Association office has 
a new insert printed and sells them to merchants 
who are members of the Associated Retail Credit 
Men, at the same rate which the Association pays 
for them, each merchant only paying for the 
number which he uses, thus equalizing the ex- 
pense. Tulsa will be represented by two 
delegates at the National Convention at 
St. Paul, in August. 





BALTIMORE 


Mr. E. W. Winchester, our former bachelor 
friend, has entered the married man’s race. We 
extend Mr. and Mrs. Winchester our congratu- 
lations and suggest they finish their honeymoon 


at St. Paul. 





W. H. PRATT PASSES AWAY AT 
BANNING 


According to telegraphic advices, William H 
Pratt, former well-known businessman of Santa 
Barbara, died yesterday morning at Banning 
Tuberculosis was his ailment. 

During his residence in Santa Barbara, de- 
ceased was widely k1fown. He was a member 
of the Rotary Club, also at the head of the Mer- 
chants’ Credit Association. 
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MEMPHIS IS ANSWERED 


(CONTINUED FROM JUNE ISSUE) 


ST. LOUIS 


Mr. Geo. Lawo, President, Retail Credit 
Men’s Association, Memphis, Tenn. 


Dear Mr. Lawo:—‘‘He who tells you of a 
fault is truly your brother.’’ Therefore, we 
thank you, Brother George, for calling our at- 
tention to our shortcomings. 

Knowing that in St. Louis we had the BEST 
local Association, we have not given much thought 
to our numerical strength, so it stung us to the 
quick to learn Memphis had the largest Associ- 
ation. Three hundred and twenty five—My, 
Goodness! Half the population of your town 
must be Credit Men! 

We feel very friendly toward Memphis— 
many of our members being of southern ancestry, 
have a deep love for your town of colored folk, 
high temperature and mosquitoes. We recall 
the good old days when we took excursions down 
the Mississippi to see the squirrels in your 
Public Square. But it will never do to let you 
beat us, as we have always felt that back in 1914 
it was St. Louis put the National Association on 
the map. So when the June issue of the Credit 
World arrived, that cartoon struck home, and a 
special meeting of the ‘‘Old Guard’’ was called 
at which we pledged ourselves that regardless of 
our friendship for Memphis, Lawo, Gaut, and 
the rest, we would take some of the conceit out 
of you at St. Paul or die in the attempt. 

We must confess that we all admire your nerve 
and energy. But the slogan of St. Louis is 


MEMPHIS 


Mr. J. A. Fetterly, Milwaukee, Wis. 
Mr. Franklin Blackstone, Pittsburgh, Pa. 
Gentlemen: 

Replying to your letter in last month’s Cre dit 
World. We are glad to have it known that 
among the hundreds of thousands of travelers 
who pass, annually, through this, the Gateway 
of the South, but one man has been found, in the 
centenary of years since the infant, Memphis, 
first opened her eyes to gaze at the blue skies, 
who failed even faintly, to appreciate the mani- 
fold merits of this thriving city. Verily the 
narrative of the ‘‘Old Man of the Catskills’ and 
his siesta of twenty years, must have found a 
parallel in the story of the person whose relative 
passed through Memphis on a train and whose 
sleepy eyes, closed to the visualization of the 
march of progress, ‘‘failed to draw the things as 
he saw them for the God of things as they are.”’ 

We are so ambitious for the ultimate good of 
all Retail Credit Men’s Associations that we are 
willing and ready to give to members of the less 
fortunate organization a method whereby they 
may solve their perplexing problems. On the 
highway to success we can teach you to be both 
pathfinders and pace makers. : 

We can teach Milwaukee and Fetterly how to 
get new members through ‘“‘service’’ instead of 
having to offer it as an excuse for not getting 
them. 

And we are going to show Milwaukee that in 
her efforts to figuratively wipe up the earth with 
Memphis, she will literally fail, and when 
Fetterly makes his report as Director on the 


ST. PAUL 
Mr. A. J. Kruse, 
St. Louis, Mo. 
Dear Mr. Kruse: 

In response to your kind article and cartoon 
in the June issue of the “Credit World,” permit 
me to say, ‘‘all hats off to our friend Lawo and his 
Memphis Association.’”’ St. Paul iis proud of 
them and sincerely hopes that they will display 
the same amount of pep and enthusiasm at the 
coming August Convention. 

A city with a membership of over three hun- 
dred should have at least a delegation equal to 
twenty per cent of its membership present at the 
convention. That is what St. Louis, New York, 
Milwaukee, Lincoln and others are going to have. 
So, come on everybody, credit men and credit 
ladies, let us make it one great gathering, 100 
per cent strong. Minneapolis and St. Paul will 
be represented in that manner. 

What city will have the next largest number 
of registered delegates? Is it Memphis—the 
largest Association in our National Organization? 
August 19, 1919, will tell the tale. 

Yours very truly, 
F. H. KOCH, 








“Nothing Impossible,”’ and we need only a few 
more new members to pass your mark. 
Sincerely, 
ASSOCIATED RETAIL CREDIT MEN oF Sr. Louts, 
(Signed) D. J. Woodlock. 


REPLIES 


floor of the convention, he will have only an 
alibi, and a promise for next year. 

Who remembers his report in Boston!! 

It will have to be a different alibi this time, for 
we now tell him in advance, that it will take a 
gain of at least one hundred and fifty to beat 
Memphis in the contest. 

But, for poor Blackstone, who confesses ‘‘a 
couple of more years’’ are required to convince 
the retailer of Pittsburgh that he should join the 
Association, there is little hope. 

Could it be that the praise given him in our 
letter last month has made him feel like the 
negro he quoted? Think of it! Pittsburgh 
throws up the sponge to Memphis! 

The contest is not over until August 10th. At 
least be as game as was Jess Willard, and go 
over three rounds anyway 

We invite you to come to the Bluff City and 
make a survey of this vibrant, resourceful, 
Southern Metropolis, where nature in her most 
lavish mood decked the land with richest fruitage, 
and where the ingenuity of man, eager to achieve, 
in skillful results has all but challenged the un- 
seen force of this great architect. 

We would have you drink deeply of her crystal 
waters and bare your brows to the softest 
zephyrs that sweep up from this flower land to 
waft their perfume over all, and to ascend even 
to the dome, of this, the Garden Spot of Dixie 
Land. Yours very truly, 

RETAIL CREDIT MEN’S ASSOCIATION 
oF MEMPHIS, 
By G. A. Lawo, Prest. 
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FRAUDULENT CHECKS 


DENVER FRAUD NOTICE 


On June 4th a woman representing herself as Mrs. LeRoy Harris (alias Josephine Ives, Mrs. 
Del P. Ives) secured employment at the Joslin Dry Goods Co., in the suit department, and after 


working a few hours cashed the following checks: 





Pay to the Order of - 
Fifty and 00 ! 100 ee ee 





SAFE DEPOSIT BOXES FOR RENT 


COLUMBUS, OHIO, May 3, 1919 No. 9025 
THE OHIO NATIONAL BANK 35-1 
OF COLUMBUS 
Mrs. LeRoy Harris — $50.00 
DoLLARs 


Mrs. Del P. Ives. 
2178 N. High St. 








Pay to the Order of 





Thirty and wW ‘100 


Co.umpsus, Cu1o,  June5, 19 / No. 548 
THE OHIO NATIONAL BANK 32:-1 
OF COLUMBUS 
Mrs. LeRoy Harris $ 30.00 
; —— DoLuars 





SAFE DEPOSIT BOXES FOR RENT 





Mrs. LeRoy Harris. 








This woman seems to be a swindler, and is, no 
doubt, traveling throughout the country passing 
worthless checks. She is accompanied by a 
young man who claims to be her husband. They 
stopped at the Shirley Hotel in Denver, and 
swindled that hotel out of $63.90 hotel bill. 

Mrs. LeRoy Harris is described as follows: 
Age, about 35 years; height, about 5 feet 11 
inches; weight, 175 pounds; complexion, clear; 
hair, very black; wears large black hat. 

The man’s description is as follows: Age, 
about 25 years; height, about 5 feet 10 inches; 
weight, about 130 pounds; hair, very light; very 
slender build; grey check suit; straw hat. There 
is such a marked difference in the appearance of 


TULSA, OKLA. 


Fourteen Hundred Dollars’ of Bogus 
Checks Daily. 


‘“‘No Account”’ checks are increasing daily and 
we no longer have any sympathy for the mer- 
chant who persistently ‘‘takes a chance.”’ 

Absorb these facts, if you please: One promi- 
nent bank was asked to keep a record of all 
checks drawn on them which proved to have 


this pair that they are very noticeable as man 
and wife. 

This woman claims to have worked in Chicago 
for Marshall Field Company, also Rothchilds, in 
the ready-to-wear garments. We hold warrant 
for Mrs. LeRoy, and will cause her return to 
Denver on the charge of passing worthless 
checks. 

Kindly notify your officials, and if appre- 
hended, wire at our expense the Retail Credit 
Men’s Association; also Chief of Police Arm- 
strong, Denver, Colorado. 

RETAIL CREDIT MEN’S ASSN., 
By C. M. Reed, 
Assistant Secretary. 


“no account” with their institution. Four days’ 
record is as follows: 


June 20, 7 checks $290.09 


June 21, 4 checks 26.00 
June 23, 6 checks 98.30 


June 24, 12 checks 155.39 


Total, 29 $569.78 
Mr. Creditman: 

How many banks in your city? How much is 
donated daily to the bogus check artist? 








been 
ner: 








opene 
$125. 
check; 
depos: 
the n: 
Wilke: 
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SPECIAL WARNING 


FIRST NATIONAL EXCHANGE BANK 7-2) 








Pay TO THE 


Port Huron, Mien. 


COLLECTIBLE AT PAR THROUGH THE FEDERAL RESERVE BANK. CHICAGO. 


ene | Al. 1914 ee 


ORDER OPF-_ = \+ 1 i. ae $_ 25° © 7 ; 





Teter = | wane oman EE NE NR 


UNITED STATES DEPOSITARY 


Port Huron, Mich., June 13, 1919. 
Mr. A. J. Kruse, 
Retail Credit Men’s Nat’l Assn., St. Louis, Mo. 
Dear Sir: 
A lady giving the name of Ellen Parker has 
been operating in this city in the following man- 
ner: She rented a cottage at the beach and also 














ELLEN PARKER. 


opened an account with a local bank, depositing 
$125.00 in currency; then against this she drew 
checks until it was nearly used up again she 
deposited $45.00, and continued to draw checks, 
the next deposit she offered was a check on a 
Wilkes-Barre, Pa., bank, amounting to $85, signed 


by W. Parker. After depositing this check, she 
drew a large number of checks against the ac- 
count, cashing some and buying merchandise 
with others. A telegram to the Wiil::s Rarre 
bank disclosed the fact that W. Parker had no 
account there, and on trying to find the lady it 
was discovered that she had left the city for 
parts unknown. 

She is unusually tall, dark complexion, and 
while here wore very conspicuous ear-rings, she 
speaks with a southern accent, very talkative. 
She was accompanied by two children, a boy and 
a girl, about 3 and 5 years of age, respectively. 
Any information relating to the discovery of her 
whereabouts will be appreciated. 

L. HIGER & SON, 
Port Huron, Mich 


ASSOCIATION ITEMS 


(Continued from page 10) 





SACRAMENTO, CAL. 
Annual Meeting Has 150 Present. 
The Retailers’ Association of Sacramento is 
alive and wide-awake, and during the past year 
has been endeavoring to affiliate with the Na- 
tional Association. (We trust there will be a 
“Sacramento Division’’ before long.) The new 
officers are: Mr. S. M. Camp, of Sherman, Clay 
& Co., President; Mr. Jack Lynn, Vice-President; 
Mr. F. H. Ainsworth, Treasurer; Mr. T. F. Tuke 
and Mr. G. C. Hamilton, Directors. 





LOS ANGELES 

The membership contest to decide who will 
represent Los Angeles at the Retail Credit Men’s 
National Convention, was finished May 28th in 
accordance with the announcement in last 
month’s Creditman. The results were very sat- 
isfactory, considering the short time allotted to 
the contest, and the names of the firms secured 
will be acted upon next Tuesday evening. The 
winner will be announced. 
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WHY AND WHEREFORE—A BUSINESS CONVENTION OF 
RETAIL CREDIT GRANTORS 


By C. H. Janssen, Chairman Publicity Committee, St. Paul, Minn. 


The readers of this publication are in all 
probability, greatly interested in anything that 
works for ‘‘Better Business,’’ and are, therefore, 
interested in the work of the “Retail Credit 
Men’s National Association,’’ an organization 
of men and women who deal with the life-blood 
of business and seek so to direct it as to develop 
and strengthen legitimate business, eradicate its 
evils, eliminate frauds and impositions from 
within and without and thereby aid in the de- 
velopment of sound principles in the conduct of 
The need of such an 
organization is manifest. It is only in its infancy, 
having been founded in 1912. 

It has a more important mission than the 
organization composed of Wholesale and Jobbers 
Credit Managers. These latter deal with the 
retailer and do not come in direct contact with 
the general public. Most of their grief springs 
from the fact that the retailer lacks the essential 
qualifications of a sound Credit Grantor. The 
retailer, too frequently, is lost when he gets into 
the realm of Credits and Collections. It is not 
then a tremendously important task to teach the 
Retailer the essential principles of sound Credit 
Control? Retailers lose millions through bad 
and uncollectible accounts, fraudulent buying, 
skips, bogus checks, and other impositions. The 
Retail Credit Men’s National Organization is the 
best medium through which these growing evils 
may be checked and eradicated. 

Rarely do these parasites who live by fraud 
confine their operations to a certain line of trade. 
They are equally at home in the hardware and 
dry goods store. To secure protection it is 
essential that the Retailer become associated 
with other retailers, purely as a retailer. The 
fact that Hardware Dealers, or grocers or butch- 
ers or coal dealers are organized within their re- 
spective lines and have their bureaus, is not 
sufficient. They must all come together as 
retailers and combine in one organization to se- 
cure protection against these evils. Inasmuch 
as ‘‘Credit’”’ is the only commodity in which all 
deal irrespective of the merchandise they sell, it 
is sound reason to urge a coming together on this 
item in which all have a common interest. 

There are far-reaching problems before the 
American business man today. The Retailer, by 


retail business everywhere. 


reason of his close contact with the Wage-earner, 
must bear a large proportion of the burden of 
solving these problems. 


He, it may be said, 


occupies the first line trenches. He is the private 
in the ranks of business, and it is generally con- 
ceded that even a private does his work better 
when he has as intelligent grasp of what he is 
expected to accomplish en masse. The Retail 
Credit Men’s National Association, through its 
National and Local organizations, is seeking to 
accomplish this very purpose. It is organized 
for the purpose of exchanging credit information 
to guard against imposition, and to establish 
closer ties whereby the welfare of all may be 
advanced. 

There was a time and there yet is a large 
measure of public distrust of the Retailer on the 
part of the public. An opinion obtained that 
any one could set up in business, providing he 
had the necessary capital, was shrewd and sharp 
enough to get the goods from the jobber. An 
appreciation of the services to be rendered the 
community was lacking. Nor is there now on 
part of many hastily set up in business, the 
slightest comprehension of the principles that 
should govern them in the conduct of their 
business to insure its continuity and stability. 
Large numbers of failures attest this. 

When prices advance, the Retailer is the first 
to feel the odium of accusation. The wage 
earner points his finger at him and calls him a 
robber. Happily this is passing and largely 
because the business of the retail merchant is 
gradually rising in the public estimate as a pro- 
fession, guided by principles which the merchant 
violates at his own risk. 

Membership in the Retail Credit Men’s Na- 
tional Association is only $3.00 a year. It 
issues a monthly magazine which alone is worth 
many times this amount. It holds an annual 
convention and deals with problems that vitally 
affect every retail credit grantor in this country. 

We feel this matter to be important in a 
National sense, and desire your co-operation 
in presenting it to your readers. 

The next National Convention convenes at 
St. Paul, Minnesota, August 19th to 22nd. No 
retail business that grants credit can fail to benefit 
largely by becoming members of this organiza- 


tion and sending its Credit Manager to attend 
this convention. 
Very sincerely yours, ‘‘for better business.” 
The Retail Credit Men’s National Asso- 
ciation Convention Committee. 


C. H. JANSSEN, 
Chairman Publicity Committee. 
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THE OPENING OF THE ACCOUNT AND THE 
FRAUDULENT BUYER 


By C. J. ALLEN, Minneapolis 


The method used in the opening and subse- 
quent treatment of the charge account must 
needs vary to some extent according to the class 
of patronage catered to, the locality, etc., and in 
this article the writer does not presume to state 
that the means utilized by him in his most im- 
portant function of the credit department, 
would necessarily prove efficacious in all cases 
and in every community. There are, however, 
a few fundamentals which we can all take cog- 
nizance of, and it is to be hoped that, with the 
adoption of a national, standardized letter of 
inquiry bearing the insignia and advertising of 
the Retail Credit Men’s National Association, 
will come an application blank to be used locally, 
at least, and which will be uniform in size, color 
of paper and wording. Some cities have already 
adopted such a form and are using it to good ad- 
vantage. 

There can be no doubt as to the salutary effect 
upon the customer when he or she is confronted 
at every credit manager’s desk with an applica- 
tion blank identical in color and general make-up 
with the one signed at the other stores where an 
application for a charge account had been made. 

The writer is using such a blank printed on 
orange colored paper and carrying as a heading 
in large type the words ‘‘Member of Retail 
Credit Association of Minneapolis.’’ This appli- 
cation blank, a copy of which follows, when 
properly filled out (by the one taking the in- 
formation) has all of the data which we ordi- 
narily require. In filling it out, care should be 
taken to spell back the name to insure its cor- 
rectness, and the first name should be written 
out in full. The previous address should be given, 
as quite frequently the applicant neglects to 
turn in the change of address to the store to 
which he refers. As to the salary question, this, 
of course, refers more particularly to the non- 
professional element, such as _ bookkeepers, 
stenographers, etc., and is good information to 
have, in that it is an aid to us in arriving at the 
credit limit to be placed on the account and at 
the same time affords one an opportunity to 
lecture the applicant, particularly where a ten- 
dency to laxness in making settlement has been 
shown, on the value of ctedit and the importance 
of keeping it good by paying promptly. 

It is important that the name of the bank 
where the applicant is doing business be secured, 
also a copy of his or her signature. 


We have experienced absolutely no difficulty 
in securing the signature, as it is explained to the 
customer that our reason for soliciting it is that 
we may protect the account against fraudulent 
purchases by requiring the signature on all charge 
checks where the purchase is a ‘‘take with.” 
They are also given to understand that a copy 
of their signature in our files will facilitate the 
cashing of their checks. Inquiry should be made 
as to who, other than the applicant, would be 
privileged to use the account, their names and 
signatures to be secured when possible to do so. 

As may readily be seen, the question of the 
opening of an account and its subsequent pro- 
tection are so closely inter-related that a word 
or two in regard to the latter problem might not 
come amiss at this time. It must be acknowl- 
edged that the number of crooks who are making 
use of the accounts of others fraudulently is 
multiplying rapidly, and the losses from that 
source alone throughout the country must be 
enormous. The business with which the writer 
is identified is that of a specialty shop dealing in 
ladies’ wearing apparel, and as a great deal of 
our merchandise is altered and subsequently 
delivered, we are not imposed upon by the 
fraudulent buyer to as great an extent as are the 
large department stores. The coin system of 
identification has been tried out in at least two 
of our largest stores, and one of them is still con- 
tinuing its use in a half-hearted way while the 
other has discarded it as impracticable after an 
expenditure of thousands of dollars. 

The theory of the coin system is good, but, in 
its practical application, at least so far as it has 
come under the writer’s personal observation, it 
has failed of its purpose. The failure may be 
traced to several sources, but the chief one is, of 
course, the lack of co-operation on the part of 
the customer. The coin is easily mislaid, lost, 
or left at home, and its accessibility ofttimes 
proves a too tempting bait to the dishonest 
servant or outsider who finds and makes use of 
it without authority. Asa partial curb, at least, 
on the fraudulent buyer, the practice of having 
a customer sign her charge check in the event 
that she will not allow delivery to be made or 
cannot furnish proper identification, seems 
feasible and is working out nicely with us. It is 
our belief that one attempting to make use of 
the account of another will be inclined to hesi- 
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tate when being called upon to sign the other’s 
name. The logical time to secure the signature 
is when the account is first opened, and we find 
that the customer is invariably appreciative of 
our efforts to safeguard her account in this 
manner. 

Intuition plays a most important part in the 
opening of an account, and, as first impressions 
have so much to do with the customer’s future 
dealings with the house, the information must 
be secured in as diplomatic a manner as possible. 
The one taking it must size up the applicant cor- 
rectly and not be too insistent or appear too in- 
quisitive as to antecedents unless he uncovers 
grounds for suspicion in his preliminary ques- 
tioning. 


Some firms still continue the practice of allow- 
ing the credit manager to go to the department 
to open an account or leaving it to the sales- 
person or floor manager to take the information, 
both of which are radically wrong and seriously 
reduce the efficiency of the credit department. 

The charge account from the fact that it is 
opened for the customer’s convenience, should 
be considered well worth the effort of going to 
the credit office, and in so doing, the applicant 
is forced to meet the credit manager on his own 
ground with the result that he can be made to 
realize, in some measure at least, the value of the 
privilege which is being extended to him. 

C. J. ALLEN, 
Credit Manager, The Young-Qu'n'ai Co. 








Member 
RETAIL CREDIT ASSOCIATION 
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CO-OPERATION—WHOLESALER vs. RETAILER 


We appreciate greatly the 


expect big results from 


ASSOCIATED RETAIL CREDIT MEN 
or NEw York City, INc. 
636 Fifth Avenue 
Mr. A. J. Kruse, 
613 Locust St., 
St. Louis, Mo. 


Dear Mr. Kruse: 

At a meeting held on the afternoon of Thurs- 
day, May 22, 1919, by the Committee on Credit 
Co-Operation Between the Wholesaler and Re- 
tailer, at the office of Mr. J. H. Tregoe, Secre- 
tary and Treasurer of the National Association 
of Credit 'Men, New York City, the following 
gentlemen were present: 

No.1. Mr. J. H. Anthony, of Wm. Meyer 
& Co., New York City, Chairman; Mr. M. T. 
Fleisher, of Notaseme Co., Philadelphia; Mr. 
R. T. Baden, of Holland-Baden-Ramsay Co., 
Baltimore, and Mr.J. H. Tregoe, representing the 
National Association of Credit Men. 

No. 2. Mr. D. J. Price, of W. & J. Sloane, 
New York City, Chairman; Mr. Edward Thomp- 
son, of Saks & Co., New York City; Mr. Edward 
Manahan, of Manahan & Co., Boston, repre- 
senting the Retail Credit Men’s National Asso- 
ciation, and Mr. J. H. Cuddy, Mr. W. H. J. 
Taylor and Mr. L. S. Crowder. 

This meeting was a most interesting and in- 
structive one and the members of our Committee 
take this opportunity of expressing to Mr. J. H. 
Tregoe and his Committee their sincere thanks 
for the cordial manner in which they received 
us, and the splendid ideas placed before us for 
discussion. 

I am enclosing a copy of the minutes of this 
meeting and would appreciate your having this 
record published in the next issue of the Credit 
World. 

With kind personal regards, I am, 

Very sincerely, 
DAVID J. PRICE, 
President. 

On the afternoon of Thursday, May 22, there 
was held at the office of the National Association 
of Credit Men, 41 Park Row, New York City, a 
conference of two Committees—one representing 
the Retail Credit Men’s National Association, 
composed of Mr. David J. Price, of W. & J. 
Sloane, New York City, Chairman; Mr. Edward 
Thompson, of Saks & Co., New York City; Mr. 
Edward Monahan, of Monahan & Co., Boston, 


efforts of these Committees, and 
their 


suggestions.—The Editor. 


Mass.; and one representing the National Asso- 
ciation of Credit Men, composed of Mr. J. H. 
Anthony, of William Meyer & Co., New York 
City, Chairman; Mr. M. T. Fleisher, of Notaseme, 
Co., Philadelphia, and Mr. R. T. Baden, of 
Holland, Baden, Ramsay Co., Baltimore. 

The two committees, known as Committees on 
Co-operation, were appointed for the purpose of 
working out plans of mutual importance in the 
credit field. There were present also, by invi- 
tation, Mr. W. H. J. Taylor, of Franklin-Simon 
Co., New York City; Mr. J. K. Cuddy, of Oppen- 
heim-Collins, New York City; Mr. John M. 
Connolly, Secretary, Associated Retail Credit 
Men of New York City; Mr. L. S. Crowder, 
Executive Secretary, Retail Credit Men’s Na- 
tional Association, and Mr. J. H. Tregoe, Sec- 
retary, National Association of Credit Men. 
Mr. Tregoe acted as secretary of the conference. 

After considering in a brief and cordial way, the 
purposes of the conference, various subjects 
were touched upon and conclusions reached, for 
which the following paragraphs will serve as 
minutes: 


The National Bankruptcy Law. 


The retail credit man holds objections to the 
application of the National Bankruptcy Act to 
individual debtors, because, in his opinion, the 
provisions and purposes of the act are abused 
and beyond his powers to prevent. That proper 
and efficient consideration might be given to the 
views and objections of the retail credit men on 
this subject, it was the unanimous opinion of the 
conference that the Bankruptcy Law Committee 
of the Retail Credit Men’s Association should be 
invited to meet with a Committee of Ten to rep- 
resent the National Association of Credit Men 
when it undertakes the task of preparing an 
amendatory bill. 


Commercial Legislation. 

Whilst the commercial acts prepared and rec- 
ommended by the National Association of Credit 
Men are not all of interest to the retail credit 
man, yet in many instances, there is a mutuality 
of interests and very close co-operation should 
be developed between the two organizations in 
the commercial legislative field. 

The conference, .therefore, unanimously rec- 
ommended that the Retail Credit Men’s Na- 
tional Association organize in the various states 
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and through its local units, State legislative 
committees which may co-operate with the 
State Committees of the National Association 
of Credit Men, and conferences and corres- 
pondence between these committees should be 
conducted when there are matters of mutual 
interest to consider or either is concerned with 
matters to which the other can give assistance. 


Business Meetings. 

Recognizing that the business meeting is one 
of the chief media of organized work for the pro- 
motion of good fellowship, information and in- 
struction, and recognizing also that there are 
problems in the commercial and individual credit 
field that are not understood and appreciated by 
both and yet should be, it was earnestly recom- 
mended by the conference that at least one 
meeting of the year should be made a joint meet- 
ing of manufacturing, wholesale and _ retail 
interests and arranged for by committees of the 
local Associations of Credit Men and local units 
of the Retail Credit Men’s National Associa- 
tion, jointly. Because of their older and perhaps 
better organization, the initiative as regards the 
holding of the joint meeting should be made by 
the local associations of commercial credit men. 


Organization. 

The value of organization has been demon- 
strated so vividly in the commercial credit field: 
the members, generally, of the National Associ- 
ation of Credit Men recognizing the benefits of 
systematic organization, the conference decided 
unanimously that every possible encouragement 
should be given to the organization of the retail 
credit men, that the benefits of organization 
should be pointed out to them wherever oppor- 
tunity offers; and in instances where retail mer- 
chants are members of the National Association 
of Credit Men, and there is operating in the same 
city an organization of retail credit men, the ad- 
visability should be suggested to such depart- 
ments of affiliating also with the retail credit 
men’s organization, so that in the two fields 
there may be well-organized effort and a mu- 
tuality of interest that will not be at all com- 
petitive. 

Credit Clearance Bureaus for Retail 
Merchants. 

It was recognized by the conference that the 
paying qualities and the willingness to pay of an 
individual buyer are more difficult to ascertain 
and there are fewer facilities for ascertaining 
them than in commercial credits, that quicker 


action is necessary in deciding upon the indi- 
vidual credit than is required usually with the 
commercial credit. Of all the available syste- 
matic and safe methods for reaching a determi- 
nation on the individual credit, nothing appears 





so valuable and so worthy of encouragement as 
well-organized bureaus for the clearance of ledger 
experiences in a rapid, accurate and beneficial 
manner. 

Such bureaus are operating very systematically 
and profitably in commercial credits, therefore 
the conference unanimously recommended that 
local units of the Retail Credit Men’s National 
Association, wherever numerically large enough, 
should organize and operate bureaus for credit 
clearances, always with sufficient income for the 
service expected, with an honesty of treatment 
upon the part of the subscribers, and a careful 
supervision and efficient management. 


The Interchange of Experiences. 


It was recalled by the conference that a gen- 
eration ago commercial credit grantors were very 
much averse to the giving of experiences in a com- 
plete and accurate fashion, and when through dem- 
onstration and education it became known that 
such an interchange did not operate against the 
sales of the credit grantor, but to the contrary 
protected him, there arose a freedom of inter- 
change which is really the foundation of our 
present commercial credit system. 

In the retail credit field there exists to some 
extent a similar disposition, and recognizing that 
the individual credit could not be brought to its 
proper position and relieved of its present rigid 
and unsystematic features without such an inter- 
change, the attitude of refusing the experiences 
in a complete and accurate way on a reciprocal 
basis, and other safeguards, was condemned by 
the conference and a genuine appeal made to all 
grantors of individual credits to recognize the 
benefits of the interchange system and give assis- 
tance in removing from this peculiar type of 
credit undesirable and unsafe features. 


Some Things to be Avoided—Some Things 
to be Encouraged in the Credit Field. 

It was the unanimous opinion of the conference 
that despite the vastness of our present buying 
powers that prudence and good sense suggested 
the adherence to 30 days as a proper limit for an 
individual credit and that prompt collection 
should be made consistently and irrespective of 
those features which have sometimes encouraged 
the longer and undesirable term. 

The practice that has grown up of offering lines 
of credit unsolicited was unanimously and sin- 
cerely condemned by the conference as unwise 
and unsafe and for the reason that it is opposed to 
good order and encourages extravagance in indi- 
vidual credits. Such a practice would not be 
looked upon favorably in the commercial credit 
field, and there is no reason why it should be re- 
garded with better favor in the individual credit 
field. 








TI 
quen 
to tl 
buy 
fashi 
whic 
man 
that 
ject | 
used 
and 
can ] 

Fu 
cerel 
vidu: 
credi 
yout 
abus 
that 
Nati 
atior 
educ 
purp 
givei 
class 
Scho 
furni 
quali 
will ; 





SS SS OSD! OO ee 





SAINT PAUL CONVENTION, AUGUST 19 TO 22 19 





The individual buyer recognizes too infre- 
quently the elements of credit and what it means 
to the credit structure of the nation, should he 
buy unwisely on unusual terms or pay in a dilator 
fashion, and in order to supply the education 
which undoubtedly the new era in business de- 
mands, the conference unanimously recommended 
that leaflets and inserts speaking upon this sub- 
ject in a direct and intelligent fashion should be 
used liberally in the correspondence with buyers 
and through every media where such publicity 
can play a good part. 

Furthermore, the conference believed sin- 
cerely that very much of the looseness in indi- 
vidual credits could be removed and this type of 
credit brought into better and safe order were the 
youth of the nation instructed in the use and 
abuse of credits, and therefore, recommended 
that committees of the Retail Credit Men’s 
National Association and the National Associ- 
ation of Credit Men confer with boards of 
education or supervisors of education for the 
purpose of arranging for lectures on credit, to be 
given at least twice each year, in the higher 
classes of Grammar Schools and in the High 
Schools, and prepare themselves to offer and 
furnish lecturers on the subject who may be 
qualified to present it in a way that the youth 
will grasp and understand what happiness comes 


from the proper use of credit and what disaster 
may follow its abuse. 


The Function of the Credit Department. 


Very much has been accomplished in the com- 
mercial credit field for the reason that the credit 
manager has performed an individual part and 
conducted a department that was co-ordinated 
with the other departments of the business, yet 
independent and respected within its sphere. 


The conference expressed it as a joint belief 
that the credit managers of retail stores should 
be granted a freedom of action and decision with 
constructive help but not interference, from 
other departments, as credit is a subject which 
cannot be properly appreciated except by the 
student or worker in it and expensive mistakes 
will happen, and that progress cannot be made in 
the individual credit field unless the credit man- 
ager is granted the proper freedom and to bear 
the obligations of a position which means so very 
much to the success of an enterprise. This 
freedom must not alone be granted, but the 
credit manager must prepare himself to exercise 
it with safety and intelligence. 

There being no further business before the 
conference, it adjourned and the committees 
held subject to the calls of their chairmen. 














There’s Good Fishing Near St. Paul 
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WARNINGS 


ATTENTION, YE SKEPTICS 


Do the Credit Association Collection Letters 
produce resuits? 

I'll say they do. 

A party departed from Lincom owing us $10.45 
for September and October, 1918, merchandise, 
and our local credit association letters were used 
upon her from place to place until she received 
the third letter at Fort Scott, Kansas, on May 28 
and wrote us as follows: ‘‘Enclosed is a money 
order of $10.45. Please call off your ‘dogs of 
war,’ namely the Retail Credit Men’s National 
Association.”’ 

This party wrote the Local Credit Association 
on the same day, saying: “I have sent Rudge & 
Guenzel a money order of $10.45, which settles 
my account with them.” 

No other requests for payment have produced 
any results. 

Very truly, 
RupGE & GUENZEL Co., Lincoln, 
E. W. Nelson, Treas. 


NOTICE 


Warning! A large number of worthless 
checks have been passed by a young man de- 
scribed as follows: Age, 25 to 30 years; weight, 
about 150 pounds; height, about 5 ft. 9 in.; 
medium dark hair; cheeks trifle pale and hollow; 
dark, sparkling eyes; wearing black suit and hat. 

These checks were drawn on the First National 
Bank and the Ottumwa Savings Bank of Ot- 
tumwa, Iowa, and in most cases made out for 
$40.00. The amount is filled in with a stencil, of 
which the forty is written in red, and the remain- 
der in black. The balance of written portion of 
check is filled in with typewriter, except signa- 
ture. This young man has used the following 
names: S. R. Cox, Harry K. Cox, Norman B. 
Wheeler, W. H. Sutton and G. R. Mitchell, also 
the name of Jackson. He has credentials on his 
person such as discharge service papers, which he 
uses as a means of identification. In one in- 
stance he requested one of the local concerns to 
forward a telegram to G. R. Mitchell of Ottumwa, 
two hours later a reply came stating that check 
was O. K. and party responsible and good in 
every respect. It was later learned that this 
telegram was bogus and retuned by himself, he 
obtaining an A. D. T. messenger boy who 
brought it to the store. 

Yours very truly, 
SCHUNEMAN Evans, St. Paul, 
F. H. Koch. 


WARNING NOTICE 
Stolen Money Orders. 

Blank Money Order forms No. 20338 to No. 
20341, inclusive, No. 20397 to No. 20399, in- 
clusive, and No. 20361 to 20368, inclusive (total 
fifteen orders) have been stolen from Contract 
Station No. 1 of the Decatur, Illinois, Post- 
Office. 

Two persons believed to have been implicated 
in the fraudulent utterance and cashing of the 
money order forms in question are described as 
follows: 

No. 1. Age 18 to 20; height 5 ft. 5 inches; 

weight 125 pounds; build, slender; carriage, 
erect; very fair and rosy complexion; was well 
dressed, wearing a brown or dark brown suit; 
wore green cap with long bill, and is thought to 
have been wearing a light shirt, and white laun- 
dered collar. 
_ No. 2. Age about 26 to 28; height 5 ft. 8 
inches; weight about 140 pounds and rather 
slender build. No further description can be 
given at this time, only that No. 2 was said to 
have been wearing a checked cap—white and 
black. 

In the event that any of the above described 
orders are presented at your place of business, 
kindly hold person, and notify Police Head- 
quarters, Bell Phone, Grant 3900, and the un- 
dersigned at Court 9364, Bell Phone. 

GEORGE V. CRAIGHEAD, 
DANIEL B. QUINN, 
Pittsburgh, Pa. Post Office Inspectors. 





NEWARK IS ORGANIZED 

An organization known as Associated Retail 
Credit Men of Newark was formed recently, the 
object being to better credit conditions in the 
city. W. H. J. Taylor, former president of the 
New York Association of Credit Men and also 
of the National Retail Association of Credit 
Men, and W. G. Schmus, director of the National 
Retail Association of Credit Men, delivered ad- 
dresses. 

The following officers were elected: President, 
William P. Barton of Hahne & Co.; vice-presi- 
dent, Frank W. Pohle of Oppenheim, Collins & 
Co.; treasurer, Henry T. Moore of Stoutenburgh 
& Co.; secretary, J. J. Fleming of L. S. Plaut_& 
Co. 





The National Office is maintaining a 
file of skips. Why not write for infor- 
mation regarding newcomers, unless you 
have been keeping a careful record of 
addresses wanted as published from 
month to month? Add to this list by 
sending in a list of your skips. 
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SALES DEPARTMENT RELATION TO CREDIT DEPARTMENT 


J. L. White, Rosenthal D. G. Co., Baltimore, Md. 


Have you ever considered the relation that 
exists between the Credit and Sales Depart- 
ments? Has it ever occured to you that you are 
a wing of each of these departments, and when 
this wing drops, your flight has ended? 

The important thing that should be foremost 
in your mind, when a customer enters your de- 
partment, is courtesy. This once given, then 
transplant yourself from an employe to an inter- 
ested party of the firm. This is what most cus- 
tomers like. 

Talk merchandise; study merchandise, 
above all, impress upon your customer, 
know merchandise, but never talk Credit. 

The extending of credit, conversation about 
credit, should be left to the Credit Department, 
where there are trained interviewers and credit 
managers. 


and 
you 


While waiting on your customers, study them, 
and through your conversation you will soon find 


out if you should sell them high-priced apparel, 
or a bill they will be able to handle. 

This may avoid embarrasment for the cus- 
tomer; this may save the credit department from 
rejecting a sale, and last, but not least, may be 
the making of many more good and worthy cus- 
tomers. 

The credit department will never reject a sale 
if they can pass it. They realize the fact that 
they are open to severe criticism at all times. 

When a sale is rejected, after a salesperson has 
spent some valuable time in trying to please his 
customer, he feels that his efforts have been in 
vain. There is an explanation asked when a 
personal friend of the salesperson is not given 
extended credit. When a customer becomes 
offended at a statement sent to a well-deserved 
delinquent account, there is another complaint. 
To overcome these many difficulties, bear in mind 
that while the sales and credit department are 
two distinct departments, they, by co-operation, 
virtually become one. 





PRESIDENT OF NATIC “AL ASSOCIATION PRINCIPAL SPEAKER 
AT BALTIMORE 


Sidney E. Blandford, President, Spcaks of Growth of City Since His Visit Here 20 Years 


Ago. 


Advantages of Organization Also Related—L. S. Crowder, Secretary, 


Talks Interestingly on Systems of Credit. 


The meeting of the Retail Merchants and 
Credit Men of Baltimore, held on the roof garden 
of the Emerson Hotel last night, under the aus- 
pices of the Credit Men’s Club of Baltimore, was 
a most interesting one. Chairman John H. Bar- 
rett, of the Entertainment Committee, prepared 
a feast worth while, and the 200 people present 
were not slow in showing their appreciation. 

President Robert A. Bond, of the Credit Men’s 
Club of Baltimore, an organization composed of 
the credit men of the retail and wholesale houses 
of the city, called the meeting to order and di- 
rected chairman Barrett to take charge of affairs. 
He in turn called upon J. R. Hewit, of The Hub, 
to act as toastmaster. 


As guests of the club quite a large number of 
the members of the Washington Credit Men’s 
Club lined the tables and were accorded a mag- 
nificent welcome. Sidney E. Blandford, of the 
firm of R. H. White and Company, of Boston, 
President of the National Association Credit 
Men’s Club, and its organizer, and L. S. Crowder, 
of Dallas, Texas, the executive Secretary of the 
national body, were the principal speakers. 

Mr. Blandford reviewed the Baltimore that 
greeted him today in contrast with the Baltimore 
he found here 20 years ago, the occasion of his last 
Visit. He had only congratulations for the 
growth and development that had taken place 
in the interim of the two visits. He went into a 


detailed description of the work of the national 
association, 


showing what it had accomplished 





with the co-operation of the state and city organi- 
zations for the uplifting of the credit idea. He 
stressed the advantages of the gathering to- 
gether of the credit men of the city for conference, 
for the exchange of ideas and an exchange of ex- 
periences. Organization, he said, is the keynote 
of the world’s success and the proper extension of 
credit made largely for the success attained. 

He urged the trade generally to give a better 
value to their customers and held this could be 
done by an economical system that would bring 
about a reduction in the cost of operation. He 
advanced the thought that a more diligent exer- 
cise of credits would tend to reduce overhead ex- 
penses and aid materially to reduce the cost of 
operation. He stressed the idea of a central 
bureau to which reports should be sent daily so 
that the danger of imposition by the designing 
creditor might be reduced to a minimum. 

Mr. Crowder was presented as the 100 per cent 
man, whose duties largely was the increasing of 
the membership of the national organization. 
Mr. Crowder came to Baltimore on Monday last. 
His first duties were to line up Baltimore firms as 
members of the national body. To date, it was 
stated by the toastmaster, who co-operated with 
him, Mr. Crowder had sold a membership to 
every dealer he had approached. Mr. Crowder 
told of various methods in organization and va- 
rious methods of fostering accounts and the col- 
lection of same. He gave a detail of suggestive 


advertising, which, he said, if rightly used, will 
make for a better credit state. 
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PROGRAM 


A GENERAL OUTLINE FOR THE 





SEVENTH ANNUAL CONVENTION OF THE RETAIL CREDIT MEN’S 


NATIONAL ASSOCIATION 


August 19, 20, 21, 22, 1919. St. Paul Hotel, St. Paul, Minn. 
Directors’ Meeting, Aug. 18 and Aug. 23, 1919 


Tuesday, August 19, 1919. 


10:30 A. 


10:35 A. 
10:40 A. 
10:45 A. 
10:58 A. 


11:20 A. 


11:30 A. 


11:35 A. 


12:35 P. 


1:00 P. 
2:30 P. 


3:00 P. 


3:30 P. 


4:00 P. 


4:20 P. 


4:50 P. 


5:10 P. 


5:30 P. 


M. 


M. 


M. 


M. 


Convention called to order. 
President Sidney E. Blandford. 
Invocation. 
“AMERICA,” by all. 
Solo. 
Address of Welcome. 
Associated Retail Credit Men of St. Paul. 
Address of Welcome—his Honor, the Mayor of St. Paul. 
Response. 
Appointment of Committee on Credentials and Resolutions. 
Reports of Officers: 
President—S. E. Blandford. 
Executive Secretary—L. S. Crowder. 
Assistant Secretary and Editor—A. J. Kruse. 
Treasurer—S. L. Gilfillan. 
Report of Standing Committees on Credit Co-operation. 
Mr. Frank Genens, Milwaukee, Wis. 
Discussion led by Mr. J. R. Hewitt. 
Adjourn. 
Reconvene. 
Address ‘‘Wartime co-operation and its application in times of Peace.”’ 
Discussion led by ‘ 
Five Minute Talks. 
How We Co-operate: New York, Pittsburgh, Dallas, Boston, Minneapolis, Memphis. 
Report of Committee on Closer Co-operation Between Wholesaler and Retailer. 
D. J. Price, New York. 
Discussion led by ——-—-——-——-— 
Report of Committee on Credit Literature. 
Discussion led by 
Noonday luncheon meetings as ‘nui of exchange of information among members 
of local associations. 
Discussion led by W.! A. Howland, President of the Lincoln Association of Credit 
Men, Lincoln; followed by Cleveland. 
Milwaukee 
Minneapolis 
Dallas 
Baltimore 
Worcester. 
Report of Committee to Establish Closer Relations with National Dry Goods Associ- 
ation. 
Discussion led by Mr. H. Victor Wright, Los Angeles, Cal. 
Report of Legislative Committee. 
Max Fischer, Chairman, — a» <. 
Discussion led by ———————— 


Adjourn. 
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PROGRAM—Continued 


Wednesday, August 20, 1919. 


9:30 A. M. Reconvene. 
Invocation. 
Singing under direction of song leader. 
9:45 A. M. Report of Committee on Credentials. 
10:00 A. M. Report of Committee on Credit Department Methods. 
Chairman, W. T. Snider, St. Louis. 
Discussion led by ————————_-. 
Subjects for discussion: 
Uniform collection methods. 
Collections by use of telephone. 
, Personal calls by collectors, why and when such calls should be made. 
Classification of accounts. 
How to regulate limits on retail accounts. 
Analysis of accounts to determine worth. 
11:15 A. M. Address: Merchant from St. Paul. Subject to be announced. 
12:00 Noon. Keeping Retail Accounts by bookkeeping machines and its relation to the Credit 
Department. 
Discussion led by ————————-. 
12:35 P. M. Report of Committee on Advertising. 
W. H. J. Taylor, New York. 
Discussion led by Mr. D. J. Woodlock, St. Louis, Mo. 
1:00 P. M. Adjourn. 


Thursday, August 21, 1919. 


9:30 A. M. Reconvene. 
Invocation. 
Discussion led by —————— 
Suggesting omentaneute to Bankruptcy Law required to protect retailer. 








10:00 A. M. Address: ‘‘The National Association and its Opportunity for Service to Members.”’ 
Discussion led by ————— 
10:45 A. M. Addresses by Representatives af Exhibit Units. 


11:45 A. M. Report of Adjustment Committee. 
Discussion led by —————— 





12:15 P. M. Address: ‘‘How Local Associations and Reporting Agencies may be Co-ordinated with 
the National Association as a great working Unit.” 
Discussion led by —-——-—-——-. 
1:00 P. M. Adjourn. 
2:30 P. M. Reconvene. 
Nominations for 
President, 
First Vice-President, 
Second Vice-President, 
Directors:—(5) 4, 3 years; 1, 2 years. 
3:00 P. M. Address: ‘‘Making America Safe for Peace.”’ 
Open Forum for members. This is the opportunity for delegates to enter into general 
discussion on topics of interest to all. 
4:30 P. M. Address: ‘‘The National Association and its opportunity in the process of readjustment.” 
5:10 P. M. Address. ‘‘What the Bank Members are doing and can do for their fellow Credit Men.’’ 
5:30 P. M. Adjourn. 


Friday, August 22, 1919. 

9:30 A. M. Reconvene. 
Invocation. 

9:40 A. M. Inspection of Exhibits. 

10:40 A. M. Report of Committee on Amendments. 

11:15 A. M. Report of Committee on Resolutions. 

11:30 A. M. Election of Officers. 

12:30 P. M. Presentation of Trophies. 

12:35 P. M. Proposals for 1920 Convention City. 
Unfinished business. 
“STAR-SPANGLED BANNER.” 

1:00 P. M. Final Adjournment. 
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Send your collections for the 
Northwest to 


MINNEAPOLIS ASSOCIATED 
CREDIT EXCHANGE 

738 Bilders Exc. 

S. L. GILFILLAN, Manager 


Minneapolis, Minn. 


Prompt and efficient service. 


Affiliated with and endorsed by the 
Retail Credit Association of Minne- 
apolis. 











IN WHICH CLASS DO YOU BELONG? 


What makes this merchant scowl and frown? 
When Mr. Poor Pay comes around?—Slow Pay. 
What makes a man no self-respector, 

But keeps him shy of the collector?—Slow Pay. 
What keeps him poor and to the grind, 

A man despised of all mankind?—Slow Pay. 
What takes his honor quite away? 

Abuse of Credit, we will say. 


What makes THIS merchant smile and say: 
My goods are yours, my friend Good Pay? 


—Good Credit. 


What helps him in a time of stress, 
And brings relief from cares that press? 


—Good Credit. 


What gives him self-respect and pride, 
And wins him friends both far and wide? 


—Good Credit: 


What makes his credit stand the test, 
And puts him equal with the best? Good Credit. 
What makes for hope and peace of mind? 
Good Credit, friend, you sure will find. 
HELEN I. CROUL, 
Secretary Davenport Rating Association. 





DID YOU EVER STOP TO REALIZE 

THAT YOU PAY OUT GOOD MONEY 

IN SALESMANS’ SALARIES — AND 
MORE OR LESS ADVERTISING? 


to get a customer and then let an un- 
schooled—inexperienced clerk drive 
the customer away with tactless and 
even offensive letters? 

The handling of correspondence inci- 
dent to the collection of past-due de- 
linquent claims is not a boy’s job— 
It’s a man’s job—a man of mature 
judgment and ability. Use care to 
whom you send your account for ad- 
justment. 











KEEP THIS NOTICE BEFORE YOU 


The following unsold Financial Paper has 
been lost or stolen and should not be paid: 
Wells Fargo & Co.’s Money Orders— 
AD-177 


AD-513577-579 
AE-904872-875 
AF-230 
AF-20432-439 
AG-6516 
AG-194337-349 
AH-24076-079 
Lost by, or Stolen from, Purchaser 
Wells Fargo & Co.’s Travelers Checks— 
2055039 
2872232-239 
3006 160-169 
3019695-696 
3190592 
3315862 
5019390-399 
5165243-245 
5208759 
5499469 
5536324 
5558602 
American Express Co.’s Travelers Checks— 
2146434-439 
2251130-149 
2297945-946 
2373470-479 
2379191-199 
2652926 
2664590-593 
2726258-267 
2901022-023 
3078620-636 
3115955-959 
4048948 
4257126-128 
4428145-154 
4496910 
4506216-218 
4563543-553 
4716964-969 
4740906-907 
4962353 
5034780-785 
7272766-768 
7399963-972 
9083583-599 
9096335-374 
9115624 
If any of the above mentioned paper is pre- 
sented for payment, agents must take it up, give 
a receipt therefor, and immediately telegraph 
superintendent for instructions. 
A. F. COLE, Aud. of Money Orders. 
Chicago, IIll., June 26, 1919. 














Clinton, Iowa, is one of the recent cities to 
establish a local credit bureau. The working is 
progressing nicely and everything that goes to 
make up an all-round credit office is being in- 
stalled. The most up-to-date fixtures, files, 
forms, etc., will be used in the office, which has 
been placed in charge of Mr. A. E. Berg, who for 
seven years held a similar position with the 
Business Men’s Credit Exchange, at Mankato, 
Minnesota. 

All members desiring information on former 
residents of Clinton will receive the best of atten- 
tion and are invited to avail themselves of this 
service on a reciprocal basis. 








relat 
idea 
Si 
que! 
of re 
cred 
vidu 
S! 
have 
mat 
to p 
the 
upo! 


(b 


Ciatic 


(b 
days 
be ri 
Dire 
and 
Boar 








SAINT PAUL CONVENTION, AUGUST 19 TO 22 25 





CONSTITUTION AND BY-LAWS 


OF THE 
RETAIL CREDIT MEN’S NATIONAL ASSOCIATION 


CONSTITUTION 


ARTICLE 1—NAME. 


This organization 
RETAIL CREDIT 
ASSOCIATION. 


ARTICLE 2 


shall be 
MEN’S 


known as the 
NATIONAL 


-OBJECTS. 


SEcTION 1. The object of this Association 
shall be to organize Retail Credit Men and Local 
Associations of Retail Credit Men throughout 
America into one National body. 

Sec. 2. To bring its members into closer 
relationship for the purposes of interchanging 
ideas and rendering mutual assistance. 

Sec. 3. To disseminate at regular and fre- 
quent intervals literature bearing on the subject 
of retail credits, and the fullest interchange of all 
credit information between all its members, indi- 
vidual or organized. 

Sec. 4. To concentrate effort and thereby 
have at command a more powerful influence in 
matters of legislation and law enforcements and 
to perform such other kindred lines of work as 
the members of this Association may determine 
upon in the manner hereinafter described. 


ARTICLE 3—MEMBERSHIP. 


SECTION 1. (a) The membership of this Asso- 
ciation shall consist of firms, corporations, or 
individuals engaged in any legitimate lines of 
retail business, by whom credit is extended, 
rating bureaus holding memberships in local 
retail credit Associations, and affiliated Associ- 
ations of retail credit men. An “Affiliated Asso- 
ciation”’ is a local retail credit Association where- 
in every regular member is a member, in good 
standing, of this National Association. 


(b) Membership shall be divided into two 
classes, viz.: Individual and Organized. 

Sec. 2. (a) Individual membership shall con- 
sist of credit men or firms, corporations, or indi- 
viduals engaged in any legitimate lines of retail 
business where credit is given, and rating bureaus, 
as hereinbefore provided, who may join the Asso- 
ciation directly. In cities where there is an or- 
ganized membership, such individual applica- 
tions shall be referred to the Local Association 
for approval. 

(b) Any individual member more than sixty 
days in arrears for dues shall cease to be a mem- 
ber of this Association, providing he has been 
notified at least twice by the Secretary, in writing, 
of the non-payment of dues. 

Sec. 3. (a) Organized membership shall con- 
sist of those who are members of affiliated 4sso- 
Clations. 

(b) Any affiliated Association more than sixty 
days in arrears for dues to this organization shall 
be reported by the Secretary to the Board of 
Directors for such action as it may deem proper, 
and may be dropped from membership by said 
Board. In the event of a portion of the mem- 


bership of an affiliated Association being sixty 
days in arrears for dues, such members shall 
cease to be members of this Association, pro- 
viding the local Association of which they are 
members, has been notified at least twice by the 
Secretary of the non-payment of dues. 

(c) Upon the payment of dues by a local 
Association and in compliance with Section 
1 a, Article 3, as herein provided, there shall be 
issued to such Association a certificate, signed 
by the President, Secretary and Treasurer, setting 
forth that said Association is an affiliated Asso- 
ciation or branch of the Retail Credit Men’s 
National Association and accepts such certificate 
subject to the Constitution and By-Laws of the 
Retail Credit Men’s National Association. No 
Association shall withdraw from the Retail 
Credit Men’s National Association during the 
year for which all or part of the dues are paid, 
except by the consent of the Board of Directors 
of the Retail Credit Men’s National Association. 

Sec. 4. Any officer, member or affiliated 
Association may be suspended, expelled, or 
otherwise disciplined, for failure to co-operate, 
or other cause, provided such officer, member or 
affiliated Association has been served with a 
written notice of the charges preferred against 
him or it, at least fifteen days before the hearing 
thereon. Such hearing shall be before the 
Board of Directors, and such officer, member or 
affiliated Association shall have the right to be 
heard thereon. The action of such Board of 
Directors shall be final. 


ARTICLE 4—ANNUAL DUEs. 


SEcTION 1. For individual membership, $3.00, 
payable annually in advance. 

Sec. 2. For organized membership, $3.00, for 
every member on the roll of an affiliated Asso- 
ciation, which shall be paid annually in advance. 

. 


ARTICLE 5—ANNUAL MEETINGS. 


No annual meeting of the Association shall 
be held, but in the place and stead thereof an 
Annual Convention will be held, which conven- 
tion shall have and exercise all the powers of an 
annual meeting. Such Annual Convention shall 
be held at a time and place to be selected by the 
Board of Directors at least six months in advance 
of such Convention. 


ARTICLE 6—REPRESENTATION. 

Section 1. Each affiliated Association shall 
be entitled to one delegate for each ten members 
or major ‘fraction thereof, and each delegate 
shall cast a vote on any roll call for each member 
which he represents. A delegage unable to at- 
tend a Convention may give his proxy to any 
other member of his local Association, or an 
affiliated Association may give its proxy, signed 
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by the President and Secretary thereof, to any 
individual or individuals, members of their 
Association, but not in number to exceed the 
delegates as provided for in this section. 

Sec. 2. Individual members may be repre- 
sented at all conventions of the Association, 
either in person or by proxy. All proxies shall 
be in writing and must be filed with the Secretary 
at or previous to the time of meeting. All 
proxies must be held by a member residing in the 
same or adjoining state as the maker thereof. 

Sec. 3. No member shall be entitled to vote 
at any of the Conventions of this Association, 
either in person or by proxy, unless said member 
has paid all dues standing against him at the 
time he offers to vote. 

Sec. 4. No salaried officer or employee of 
this Association shall have the right to hold a 
proxy. 


ARTICLE 7—OFFICERS AND BOARD. 


SECTION 1. (a) The officers of the Associ- 
ation shall be a President, a First Vice-President, 
a Second Vice-President, a Secretary and a 
Treasurer. 

(b) Officers (other than the Secretary and 
the Treasurer) shall be elected at the Annual 
Convention for a term of one year from and after 
the date of their election or until their successors 
are elected and qualified. 

(c) All officers shall serve without compen- 
sation except the Secretary and Treasurer, whose 
salary shall be fixed by the Board of Directors. 

Sec. 2. (a) The Board of Directors shall be 
composed of twelve members in addition to the 
President, the First Vice-President, the Second 
Vice-President, the Secretary and the Treasurer. 

(b) At annual Conventions, four directors shall 
be elected for a term of three years from and 
after the date of their election, or until their 
successors are elected and qualified. No person 
who has served a full term as Director shall be 
eligible to election as a Director at the annual 
Convention occurring at the close of his said 
term. Not more than three members who are 
not actively engaged in any line of retail business 
by whom credit is extended shall be eligible to 
serve as a member of the Board of Directors. 
This does not include the officers of this Asso- 
ciation. 


(c) Vacancies occurring upon the Board of 
Directors during the period of any annual Con- 
vention of the Association, occasioned by the 
election of a member of the Board to another 
office, or for any other cause, shall be filled at the 
same annual Convention by election in the usual 
manner provided. 

(d) The Vice-Presidents, in the absenc2 of 
the President, shall in their order, perform the 
duties of and have the same authority as the 
President. 


(e) All vacancies occurring among the officers 
or upon the Board of Directors shall be filled by 
the Board of Directors pro tempore to serve 
until the next annual Convention, and such 
appointees on the Board shall be from the State 
in which the vacancy occurs. At the next 
annual Convention such vacancy on the Board 
shall be filled for the unexpired term in the reg- 
uiar manner provided. 


(f) The Secretary and Treasurer shall give a 
bond for the faithful discharge of their duties, 
in a sum, and with such sureties as required by 
the Board of Directors; such bonds to be placed 
in the custody of the President of this Organiza- 
tion; and shall each receive for their services the 
sum of $1.00 per annum, or more, at the dis- 
cretion of the Board. 


Sec. 3. When the membership of the Asso- 
ciation reaches three thousand, the Board of 
Directors shall be enlarged from year to year 
by the election of one additional Director for 
each thousand members or major fraction 
thereof, in excess of the above basis. Such ad- 
ditional Directors shall be elected to serve for 
one year. 


ARTICLE 8—MANNER OF ELECTIONS. 


SECTION 1. (a) All officers (the Secretary and 
the Treasurer alone excepted) amd members of 
the Board of Directors, shall be elected by secret 
ballot at the annual Convention. 

(b) The Secretary and the Treasurer shall be 
elected by the Board of Directors at the first 
meeting of the Board immediately following the 
annual Convention, for one year, or until their 
successors shall be elected and qualified, and 
such election may be made from the existing 
Directorate (thereby creating a vacancy or va- 
cancies upon the Board) or otherwise, at the dis- 
cretion of the Board. The offices of the Secre- 
tary and Treasurer, respectively, may be filled 
by one person at the discretion of the Board. 

(e) At the 1918 Annual Convention and there- 
after, no one city or affiliated Association shall 
be entitled to more than one officer or director 
to serve upon the Board; excepting only that 
anyone city or affiliated Association may be 
represented by one Director in addition to either 
the President, a Vice-President, the Secretary or 
the Treasurer of this Association. 

Sec. 2. (a) Nominations for officers and di- 
rectors (the offices of Secretary and Treasurer 
alone excepted) shall be made at the business 
sessions next preceding the session at which the 
election is held, and no nominations shall be 
made at the election session except by unani- 
mous consent. 

(b) The candidates receiving the highest num- 
ber of votes in the order of their eligibility shall 
be declared elected to fill existing vacancies and 
the same order shall determine their length of 
service, excepting only in the case of a special 
election to fill a particular vacancy for an unex- 
pired term. 


ARTICLE 9—APPLICATION FOR MEMBERSHIP. 


SEcTION 1. (a) All applications for organized 
membership must be made to the Secretary in 
writing. 

(b) Applications for individual membership 
shall be made on the regular application blank of 
the Association, signed by the applicant and ac- 
companied by the first annual dues, which will 
be returned in case the application is refused. 

(c) Membership in this organization will not 
be recognized, nor service extended, prior to the 
payment of the first annual dues. 

Sec. 2. The Secretary shall be empowered 
to accept applications for membership, except 
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from individuals in cities where there is an organ- 
ized membership, in which case such application 
shall be referred to the local Association for ap- 
proval. Applications that the Secretary deems 
undesirable shall be referred to the Board of 
Directors for their action. 


Sec. 3. Immediately upon acceptance of each 
application for individual membership, a cer- 
tificate of membership, signed by the President 
and countersigned by the Secretary shall be 
issued and annually thereafter upon receipt of 
renewal dues. 


ARTICLE 10—QuorRvum. 


SECTION 1. (a) One-third of all the members 
of this Association in attendance in person or by 
proxy at the annual Convention, constitute a 
quorum for the transaction of business. 


(b) A majority of the members of the Board 
of Directors, either in person or by proxy, shall 
constitute a quorum for the transaction of busi- 
ness; it being required, however, that not less 
than five directors must be present in person. 

(c) A majority of the members of each Com- 
mittee, either in person or by proxy, shall con- 
stitute a quorum for their respective committees. 


ARTICLE 11—AMENDMENTS. 


SECTION 1. Alterations, additions or amend- 
ments to the Constitution or By-Laws may be 
made at any regular Annual Convention, pro- 
vided that notice of such alterations, addi- 
tions or amendments is filed with the Secretary, 
and such notice presented by him to the mem- 


bership represented thereat, at least one day 
before action is taken thereon. Alterations, 
additions and amendments shall be adopted by 
a vote of two thirds of the membership repre- 
sented at such Convention. 


ARTICLE 12—UsE oF NAME. 


SECTION 1. No member other than the elected 
officers, shall be authorized to sign the name of 
the Association in any correspondence. Every 
officer using the name of the Association shall 
affix the title of this office to his signature. It is, 
however, recommended that every member note 
on his stationery the fact that he is a member of 
the Association. 


ARTICLE 13—STANDING COMMITTEES. 


The Standing Committees shall be: 
(a) Legislative. 
(b) Bankruptcy. 
(c) Adjustment Bureau. 
(d) Membership. 
(e) Mercantile Agencies. 
(f) Credit Literature. 
(g) Credit Department Methods. 
(h) Credit Co-Operation. 
These Committees shall be appointed by the 
President as soon as possible after the annual 
Convention. 


ARTICLE 14—CENTRAL OFFICE. 


The Central Office of the Association may be 
located in such city as the Board of Directors 
shall decide. 


BY-LAWS 


ARTICLE 1—PRESIDENT. 


SECTION 1. (a) The President shall preside 
at the Annual Conventions of the Association 
and all meetings of the Board of Directors held 
during his term of office and be chief executive 
officer, exercising a general supervision over the 
interests and welfare of the Association. He 
shall have the power to appoint the Standing 
Committees and to fill the vacancies occurring 
upon such Committees. 

(b) The President shall appoint all Commit- 
tees growing out of the business transacted by 
the Board and fill vacancies occurring upon such 
Committees, unless otherwise provided. He 
shall call the regular meetings of the Board of 
Directors, or special meetings of the Board at his 
discretion, or upon written request of two-thirds 
of the members of the Board. He shall have the 
deciding vote in case of a tie. 

Sec. 2. The Vice-Presidents, in the absence 
of the President, shall, in their order, perform 
the duties of and have the same authority as the 
President. 


Sec. 3. In the absence of the President and 
Vice-Presidents, a President pro tempore shall 
be elected by ballot from the Board of Directors. 


ARTICLE 2—SECRETARY. 


The duties of the Secretary shall be assigned 
to him from time to time by the Board of Direct- 


ors. He shall answer all correspondence, may 
sign all documents issued by the Association, 
receive all moneys paid to the Association, and 
shall turn over the same to the Treasurer within 
thirty days, taking his receipt therefor, and shall 
make a report to the annual Convention. He 
shall be required to make written request to all 
affiliated Associations, at least thirty days before 
the date of the Annual Convention for a com- 
plete roster of their respective Associations, and 
shall give notice to all members, either by letter 
or in the publication, of the date of each Annual 
Convention, at least thirty days in advance. 


ARTICLE 3—TREASURER. 


The Treasurer shall receive from the Secretary 
all funds paid in and shall deposit the same in 
such banking institution or institutions as may 
from time to time be approved by the Board of 
Directors, and shall disburse the same by order 
of the said Board. His accounts and books shall 
at all times be open to the inspection of the 
Board of Direétors. He shall make a report to 
the Association annually or oftener, if required. 


ARTICLE 4—BoarpD OF DIRECTORS. 


SEcTION 1. The Board of Directors shall man- 
age and control the business of the Association 
and all appropriation of its funds. They shall 
have no power, however, to make the Association 
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liable for any debt or debts to an amount which 
shall exceed the combined sum of cash in the 
hands of the Secretary or Treasurer, and the 
amount which may be reasonably be expected to 
become due the Association during the current 
fiscal year from any source deemed fully re- 
sponsible by the majority of the Board and not 
otherwise appropriated. 

Sec. 2. The Board may instruct the President 
to appoint such committees as occasion may re- 
quire and as it may deem proper for the carrying 
out of the objects of the Association. 

Sec. 3. The Board of Directors shall cause 
the books of the Secretary and Treasurer to be 
audited each year immediately before the Annual 
Convention. Such audit to be made by a prop- 
erly qualified accountant, not a member of the 
Association. Such an audit may be ordered at 
any other time, if in the judgment of the Direc- 
tors, occasion requires. 

Sec. 4. A Semi-Annual meeting of the Board 
of Directors shall be held on the third Monday 
of February, of each year, unless the Board 
shall, by a majority mail ballot, decide not to 
hold such meeting. 


Sec. 5. At the first meeting of the newly 
elected Board of Directors, which shall be held 
immediately after the adjournment of the Con- 
vention, an Executive Committee of five mem- 
bers shall be elected by ballot, who shall have 
authority to meet and handle any special or 
emergency business arising between Convention 
sessions, when so authorized by an affirmative 
referendum vote of at least two-thirds of the 
members of the Board. Any action taken by 
this Executive Committee shall be reported to 
the entire membership of the Board. The Presi- 
dent and First Vice-President shall be members 
of this Committee. 


ARTICLE 5—STANDING COMMITTEES. 


SEcTION 1. The Standing Committees shall 
consider such matters as are pertinent to their 
special objects and shall suggest to the Board of 
Directors for their approval such line of action 
as may seem wise. Each standing committee 


Members: 

Your attention is called to our existing By-Laws, and, should you have any suggest- 
ions to make concerning them, would refer you to our By-Laws Committee Chairman, E. 
W. Nelson, National Director, of Lincoln, Neb. 


shall consist of five members, with the exception 
of the Legislative (Active and Advisory) and 
Membership Committees. 

Sec. 2. The Legislative Committee shall con- 
sist of two classes of members, Active and Ad- 
visory. The Active members shall number three 
and shall be appointed by the President and may 
be from the same city or affiliated Association. 
The Advisory Committee shall consist of one 
member from each affiliated Association not 
represented on the Active Committee, and also 
one from each State represented in the Associ- 
ation in which there is no affiliated Association, 
or which is not represented on the Active Com- 
mittee. 


ARTICLE 6—SALARIED EMPLOYEES. 


The President by and with the consent and 
approval of the Board of Directors, shall author- 
ize the employment of such salaried employees 
as the Board may direct. 


ARTICLE 7—VOUCHER CHECKS. 


All voucher checks shall be issued by the Secre- 
tary and signed by the President and counter- 
signed by the Treasurer. 


ARTICLE 8—RULES OF ORDER. 


Robert’s Rules of Order shall govern all Con- 
vention meetings. 


ARTICLE 9—ASSOCIATION PROPERTY. 


The President, the Secretary, the Treasurer 
and all Chairmen of Committees, standing or 
otherwise, shall report in writing at the Annual 
Convention of the Association. All books, docu- 
ments, reports of officers, and reports of Chair- 
men of Committees, shall be the property of the 
Association. 


ARTICLE 10—AMENDMENTS. 


These By-Laws may be amended as provided 
in Article XI of the Constitution. 
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A LIST OF NATIONAL MEMBERS 


FOR 
PURPOSES OF CREDIT INFORMATION 
PUBLISHED MONTHLY 
*Indicates office exchanges information between Associations on a reciprocal basis without 


charge. From time to time we hope to add to the above list. If anyone has been wrongly classified, 
please notify this office at once. A. J. KRUSE, Editor, St. Louis. 





Urge other cities (with whom you correspond) to join the R. C. M. N. A. 


State 
Alabama___- 
Arizona 


Arkansas 


California 


Canada_- 


Colorado 


Connecticut 
Delaware 


City 
Birmingham 


__ Phoenix 


Tucson__- 
*Ft. Smith- 
*Hot Springs 
*Little Rock 
_Elsinore_ 

Eureka__- 

Fresno__- 
*Los Angeles 
*Oakland_- 

Ontario__- 

Pasadena. 
*Pomona.- 
*San Francisco 

Santa Barbara 

Montreal_ 

Saskatoon_ 

Boulder 


Colorado Springs 


*Denver_- 
Montrose 
Pueblo 


Bridgeport 
Wilmington 


Dist. of Columbia *Washington 


Florida 


Georgia 
Illinois 


Indiana 


Iowa 


Kansas 


Kentucky - 


Louisiana _- 


Maryland 


Massachusetts 


Michigan __ 


Minnesota 


-*Jacksonville 
*Miami-- 
*Tampa-. 
*Atlanta_- 
Chicago - - 


Rock Island 
*Springfield 
*Indianapolis 
*Terre Haute 
Cedar Rapids 
*Clinton ---- 
Council Bluffs 
*Davenport - 
*Des Moines 

Fort Dodge 
*lowa City 

Marshallton _ 

Sioux City 

Newton_ 
*Parsons 
*Topeka___- 

Wichita 

Covington 

Louisville 

Alexandria 
*New Orleans 
Shreveport 


-*Baltimore 


Boston 
Hoiyoke- 
Northampton 
Springfield_ 
Worcester. - 
Battle Creek 
Detroit __-_- 


Grand Rapids- 


-Albert Lea_- 
Crookston 
Duluth 
*Mankato-- 
Mankato 

*Minneapolis- 
St. Paul 


Organization 

Associated Retail Credit Men_________- 

.-Merchants & Manufacturers Aenea iation 

Business Men’s Protective Association-___-_- 

Ft. Smith-Van Buren Merchants Association 

Mere -hants Associ iation ieieduecnspdes 

E dense Mere heute Credit Association 
Credit Association of Humboldt__ 
Merchants Association of Fresno-__- 
Retail Merchants Credit Association 
Co-Operative Credit Association - 
Ontario Business Men's Association 
Pasadena Merchants Association _- 
Pomona Valley Merchants Credit Association 
Retailers Credit Association... ice 
Merchants Credit Association_ 
Merchants Mercantile Company a Cc enada 
Retail Merchants Association of Canada 
Boulder Credit Rating Association _- 

Credit Reporting Company-_-- -- 

Retail Credit Mens Association - 
Montrose Credit Company_-_- 

Retail Credit Men’s Association 
Bridgeport Merchants Credit Association 
Henry Mercantile Agency____...---_- 

Retail Merchants Association 
Jacksonville Credit Bureau 
Miami Credit Association, Inc 

Tampa Merchants Association 
Merchants Credit Association _ 
Associated Retail Credit Men 
Commercial Refe rence Company 
Business Men’s Association 
Springfield Commercial Association 
Retail Merchants Association___ 
Retail Merchants Association _ 
Credit Guide & Adjustment Company 
- Associated Credit Bureau _- 
“Merchants Bureau____- 

- Daven port Rating Association - 
Retail Credit Men's Associ iation. 
Retailers Bureau- 

Iowa City Credit Bureau 

Credit Guide Company 
Associated Retailers 


Cc entral Kansas Retailers Association 
Parson's Retailers Association 

Topeka Credit Clearing House 

Merchants’ Credit Bureau. 

Credit Men's Asso-iation of North Kentucky 
Retail Merchants Credit Men's Asso iation 
Rapides Credit Men's Association__-_---- 
New Orleans Retailers Credit Bureau_- 
ye ‘iated Retail Credit Men__-- 

. & M. Assn. Cr. Exchange of Retail Merchants Bureau 
coe Reporting Company of New England_ 
Chamber of Commerce Credit Bureau 
Northampton Credit Bureau_- 

Beacon Adjustment Company 
Associated Retail Credit Men. 
Business Men’s Credit Association 
Commercial Credit Company- 
Commercial Credit Company -- 
Albert Lea Credit Association 
Crookston Credit Bureau _- 

Duluth Credit Association 
Business Men’s Credit Exchange 
Mankato Retail Merchants Association 
Retail Credit Association- 

Retail Credit Men's Association 


° 
Ww 
C. M. Reed 
E. 
, 


Secretary 
W. E. Willett 
Chas. B. Christy 
L. % Moore 
7 . Harrison 

Russ 

Freak I. Longley 
H. G. Gillett 
Clyde H. Pitney 
H. E. Patterson 
L. 8. Levitt 


G. A. Cummings 
J. M. McRae 
Jno. T. Summer 


A. V. Storer 


Wm. Loewi 
W. H. Pratt 


ay MacFarlane 
. E. Raymond 
rank Field 
. V. Sims 


E. Schuyler 
W. Biele 
. J. Boyd 
Sea Conly 
Chas. J. Columbus 
J. M. Holloway 


C. G. Stalnaker 

Grover Magehee 

F. L. Davies 

7 Batten 

— H. Kingsbury 
Edna M. Lennox 

E. Balch 

Chas. F. Stein 

W. H. Grizel 

A. E. Berg, Mer. 

H. E. Cassady 


..-Miss Helen I. Crovl 


C. H. Gimar 
N. H. Nielson 
- 8S. Browning 


H. E. Matthews 


W. C. Slotsky 
Cooper Jackson 
Mell Steele 

A. G. — 
= M. Lewis 

O. J. Williams 
T. Shook 
E. Eiland 
Frank L. Miller 
F. A. Dicks 
E. i Winchester 
W.S. Radway 
F a H. Belden 
W. H. Barlett 
Claude King 
J. D. Hughes 
A. J. Hoyt 
Z. Dowling 

L. Hammer 

C. C. Hausen 
Wm. J. Kirkwood 
Geo. Fairley 
A. E. Berg 
J. R. Jensen 
L. S. Gilfillan 
J. C. Barnes 
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SAINT PAUL CONVENTION, 


AUGUST 19 TO 22 





A LIST OF NATIONAL MEMBERS FOR PURPOSES OF CREDIT INFORMATION 


State 
Mississippi-__ 
Missouri 


Montana---_- 


Nebraska. ------ 


New Jersey __ 


New York 


North Dakota 


Oklahoma 


Pennsylvania 
Rhode Island _- 
South Dakota - 
Tennessee ___ 


Texas__- 


Virginia____ 


Washington___- 


West Virginia 
Wisconsin ___ 


Wyoming 


Where a debtor is known to owe several stores, and his financial condition is such that he cannot 
help himself, would it not be a good investment to send for said debtor and give him the benefit of 


...Havre 


City 
Jackson__- 
*Kansas City 
St. Josep 
*St. Louis- 
Sedalia _- 
*Springfield____- 
*Webster Groves 


Kalispell _ wanene si 
.*Fremont___--- 

Grand Island 

L neoln___- 

Norfolk_---- 

*Omaha_-_ 

. Newark-_- 
Buffalo__- 
Lockport 
New York. 
Syracuse 
White Plains 
Grand Forks- 
Akron_-_- 
Chillicothe . 
Cincinnati 

*Cleveland 

*Columbus 
Springfield 


(Continued) 


Organization 
Jackson Business Men's Association 
Associated Retail Credit Men-_ ~ 
_Retail Credit Men’s Association_- 


Associated Retail Credit Men & Credit Bureau of St. Louis__- 


- Retail Merchants Credit Association_ 

Associated Retail Credit Men_- 

Merchants Credit Association-_- -- eee 

Merchants Association, Inc. __ - 
.-Flathead Merchants Association__ 
---Fremont Retail Merchants Association _- 

Retail Merchants Association __--_--- 

Nebraska Credit Company ------ 

Norfolk Retail Merchants Association 
.-Associated Retailers_____- ; 
...Credit Reporting Company --- --- 

Retail Merchants Association 

Board of Commerce___--- 

Retailers C ommere ial Agency y 

Business Men's Association 

Business Men's Association 

Great Grand Forks Credit Bureau_ 

Retail Credit Men’s Association- 

Cc. 


a Co. Mercantile Agency - -- -- PE 


Associated Retail Credit Managers 
Cleveland Retail Credit Men’s Company 
Retail Merchants Association _-_--- 
Merchants Collecting Company --- 


Washington Court House Fayette Credit Bureau_ 


Wooster. 
Bartlesville- 
Dnid __ 
Shawnee __ . 
*Oklahoma City 
i, 
Pittsburgh 
Providence __- 
..Watertown___- 
_Bristol_ 
Knoxville 
Memphis 
Nashville__ 
Amarillo-_- 
Beaumont 
Yallas_ 
Ennis 
Ft. Worth 
Galveston__- 
Houston_ 
Paris- 
*San Antonio 
*Waco_-___- 
Lynchburg. -_- 
New Port News 
Richmond 
-*Seattle 
Van Couver 
Huntington_- 
Green Bay 
Kenosha 
Kenosha __- 
* Milwaukee 
Sheboygan 
Cheyenne 


A 


Wooster Business Men’s Association - 
Bartlesville Merchants Association 
Chamber of Commerce, Credit Div 
Shawnee Retail Merce hants Association 
Retail Credit Men’s Association 
Retail Merchants Association 
_Jones Mercantile Agency 
Credit Rating Bureau_- 
Merchants Association -___- 
Retail Merchants Association 
Retail Credit Men’ s Association 
Retail Credit Men’s Association 
James-Sanford Agency 
Amarillo Business Men's Aasedl iation 
Retail Merchants Association___-_- 
Dallas Retail Credit Men’s Association 
Retail Merchants Association 
Retail Credit Men’s Association 
Galveston Merchants Association 
Texas Mercantile Agency _- 
Crook Record Company -_- 
Retail Merchants Association 
Associated Retail Credit Men-_ 
Retail Merchants Association . 
Retail Merchants Association 
Retail Merchants Association 
Se ry. Retail Credit Bureau 
F. . Mercantile Agency - 
her siness Men’s Association 
Green Bay Merchants Association 
Kenosha Retailers Association 
Kenosha Retailers Association 
Milwaukee Society of the 
Association of Commerce 
Wyoming Credit Rating Exchange 


ST. LOUIS CREDIT MAN SAYS 


Retail Credit Men's } 


National Assn 


Secretary 


ry J. Kruse 

R. L. Harris 

J. L. Cartwright 
H. W. Belding 

J. E. Moore 

H. W. Schnell 
H. L. Himes 

A. L. Joseph 

O. M. Meyers 
F. A. Beeler 
Jas. W. Metcalfe 
Wm. S. Rauch 
R. T. Fiske 

R. B. Gibbs 
Wm. P. Thompson 
Chas. A. Butler 
Robt. C. Barnes 
F. McKernan 

J. T. Spe'lman 
H. K. Galbraith, Mgr. 
R. K. Chapman 
W. H. Gray 
L.E. Revenaugh 
J. S. Merrill 

M. E. Hitchcock 
K. H. Kenna 


Luther Wilson 

Geo. A. McDonald 
A. D. MeMullen 

J.C. Rayson 

F. A. Caten 

H. Nelson Street 

O. C. Turner 

B. E. Ballard 

T. D. Easterly 
M. G. Lieberman 
Volney James 

R. O. Waklup 
Som. S. Solinsky 

_E. R. Chilton 


A. A. Billingsley 
A. Ziegelmeyer 
C. W. Hurley 
R. P. Berry 
a Grasso 

. C. Lewis 
pare Ryland 
Melville E. Farmer 

A. Clarke, Jr. 

: Ww Clake 
Clinton C. Fleet 
Dennis McNeill 
Frank M: Blahnik 
H. G. Maddock 
H. G. Maddock 
J. E. Fetterly 

A. L. Sommers 


C. O. Stiles 


the Bureau’s judgment, and arrange to get a stated amount each month from debtor, and pro rate same? 


I contend that a great number of accounts or debtors become heavily involved, due to the liber- 
ality in which credit is extended, and before they realize the situation they owe more than they can 
pay, and their inexperience and embarrassment keeps them from offering a certain amount to each 
The consequence is—he loses his credit standing; whereas, he is honest 
In other words, cannot the creditmen, 


store, but neglects them all. 
and perfectly good for a limited amount. 


organization, save many a debtor from failure and bankruptcy? 
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SAINT PAUL CONVENTION, AUGUST 19 TO 22 


CONVENTION EXHIBITS 





Office Forms, Etc. 
NOTICE TO ALL MEMBERS! 


Please forward to the Retail Credit Men’s Association of St. Paul, sample 
copies of forms, collection letters, etc., used in your office, so that our Exhibit at the 
coming Convention may be most complete. Your prompt attention to this matter 


will be very much appreciated. 


RETAIL CREDIT MEN’S ASSOCIATION OF ST. PAUL 


Send all matters, care of F. H. Koch, Credit Manager Schuneman & Evans, 
St. Paul. 


MECHANICAL EXHIBITS 


An unusual opportunity is offered the creditmen, to view mechanical appliances and general 
office equipment at the St. Paul Convention. This feature, alone, is worth the entire expense to 
the Convention city several times over. 


Suggestions as to such equipment you are interested in, either as a user or prospective buyer, 
should be sent to Mr. Koch, as it is the Committee’s desire that a complete display of worth-while 
appliances, etc., be ready for the delegates. 


Join with the Convention Committee in making this part of the program instructive and educative. 





CONVENTION TERRITORY BEING ORGANIZED 


Committees are organizing Eau Claire, Wis.; Devil’s Lake, Fargo, Grand Forks, Jamestown and 
Valley City, N. Dakota; Austin, Albert Lea, Brainerd, Crookston, Fergus Falls, Mankato, New Ulm, 
Owatonna, Red Wing, Rochester, St. Cloud, Stillwater, Wabasha, Willmar, Winona, Minn.; Charles 
City and Mason City, Iowa. 


Surely, this augurs well for the Convention. 


No Retail Credit grantor can afford to pass by ‘‘The Seventh Annual Convention of 
the R. C. M. N. A., St. Paul, August 19-22, 1919.”’ 















A Distant View of St. Paul—the Convention City 





Wovrpnt you like 

to have up-to- 
the-minute credit infor- 
mation at your finger 
tips in a TRACO steel 
cabinet like this? The 
illustration shows only 
one unit, but any num- 
ber of units can be sup- 
plied, fitting snugly to- 
gether, forming a com- 
plete system. The capac- 
ity of this cabinet is 2200 
3x5 cards, and measures 
151%” wide, 1114” high 
by 24” deep. 


E will be very 

pleased to send 
you further information 
regarding Rand Visible 
Credit Systems, and ex- 
plain how they prevent 
delay and annoyance to 
your customers, and save 
you time and money. 
Address 


The Rand Company 
Dept. 32 
North Tonawanda, N.Y. 











When Every 


Minute 


Counts 


counts big. Your clerks’ time and your custom- 

ers’ time are both valuable. Every customer of 
your store has a right to expect good service. No 
one likes to be kept waiting. 


€ the busy retail store every minute counts—and 


Old-fashioned credit authorizing methods unneces- 
sarily delay and work an injustice upon your credit 
customers. When you can reduce by .90°% the time 
consumed in passing upon a “charge’”’ through the 
use of up-to-date equipment, isn’t it worth while? 


Rand Visible-name Credit Equipment enables you 
to do this—authorize credits with the utmost speed 
and accuracy. When the Rand System is_ used, 
charge customers go away delighted and impressed 
with the service. 


The Rand System of Credit authorization is used by 
prominent retail and department stores everywhere. 
Among them are: 


Wm. Filete & Sons, Boston, Mass. 
Best & Company, New York, N. Y. 
John Wanamaker, Philadelphia, Pa. 
John Wanamaker, New York, N. Y. 
Strawbridge & Clothier, Philadelphia, Pa. 
Halle Bros., Cleveland, Ohio. 
Marshall Field, Chicago, III. 

J. L. Hudson Co., Detroit, Mich. 
Broadway Dept. House, Los Angeles. 
Joseph Horne Co., Pittsburgh, Pa. 
Furchgott & Co., Jacksonville, Fla. 
Boggs & Buhl, Pittsburgh, Pa. 


You owe it to your customers to investigate this 
system. There is no obligation. 


__ JRAND 


Visible Credit Systems 



































